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HOW MUCH HEAT CAN A BUG STAND? 


This is a picture of the familiar Thermal 
Death Time apparatus. 

As you know, it puts the heat on 
bacteria—in graduated amounts so that 
the thermal death point is measured. 

This device, used in our laboratories, 
helps solve the question as to when cans 
are sterile, 

It is just one example of the simpler 
research experiments carried on in our 
laboratories day after day. 


But it typifies our broad, continuing 
program to insure food producers, who 
are our customers, top processing effi- 


ciency. Yes, this is but a glance at the 
tremendous research facilities that are 
waiting to help you improve the quality 
and appearance of your product! 


Why not take advantage of these ex- 
tensive facilities in solving your own 
industrial problems? Why not see how we 
can help you? It won't cost you a cent. 


And after our 44 vears of service to 
‘anners, plus extensive war experiments 
for Uncle Sam, you'll find us well pre- 
pared to help you! 


So ask our nearest representative now 
—or drop us a line at— 


American 
Can Company 


230 Park Ave. <> New York 17,N. Y. 


WORLD'S LARGEST MANUFACTURERS 
OF FIBRE AND METAL CONTAINERS 
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(RCO-Ameriean 

Equipment in 

Tomato Juice 
Lines 


Greater production of higher quality 
juice is secured through the use of 
CRCO-American equipment in Tom- 
ato Lines. Everything, from the 
Washer throughout all operations to 
the final Labeling and Casing, is de- 
signed for a smooth-operating Juice 


CRCO-American 
Line. Extractor 


CRCO-Ameriean Extractors 


CRCO-American Extractors are simple in operation and will recover 
75% to 90% of the juice at capacities up to 60 gallons per minute, de- 
pending on the model employed. They operate entirely by pressure 
but are so designed that they will not break seeds even at the maximum 
recovery point. A single, simple adjustment controls the pressure and 
an automatic safety device releases all pressure if some hard foreign 
substance enters the Extractor. 


WRITE FOR 
DETAILS 


Pre-Heaters 


CRCO-American Vacuum Steam Design Pre- 


Heaters insure full-flavored Tomato Juice in 

greater quantity at lowered labor and main- 

tenance cost. They are faster, require less at- 

tention because they are entirely automatic 

and they heat evenly without danger of over- 

heating, burning-on or scorching. The thermo- 

CRCO-American  / static controls are quick, positive and always 
Vacuum Steam 


Pasteurizer. , automatic. Available in single or double-tube 
models in any length for any desired capacity. 
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try winds up its ’45 staple packs it has been 
brought forcibly to the point that its wage rates 
are too low, as evidenced by its inability to get suf- 
ficient labor at its permitted rates. It has been stated, 
. by someone, that added wage rates do not necessarily 
mean higher prices for the products, but that is hard 
to assimilate, especially as regards canned food produc- 
tions. Spurred on by labor, and the prevalence of 
strikes in almost every branch of industry, and in all 
sections of the country, right at the time when more 
jobs are called for to employ our returning soldiers 
and the former armed forces, full political pressure 
is being put on to bring about these wages advances. 

The Fair Labor Standards Act is to be amended, 
and the bill to that effect is now before Congress, and 
it would seem rash to even hope that nothing drastic 
in this regard will result. 

They begin right off the bat by eliminating the 14 
weeks exemptions which the industry was allowed to 
insure the production of all the canned foods possible. 
No need to review that exemption as you are thor- 
oughly familiar with it, and the battle it took to get it 
passed, it exempted the industry from the minimum 
wave and overtime requirements. 


| ON THE WALL—As the indus- 


labor Secretary Schwellenbach has appeared before 
the Senate Sub-Committee on Education and Labor in 
fa\ or of this proposed bill and to urge the removal of 
thee and other exemptions. “Agricultural processing 
inc istries,”’ he says, “which are of a truly seasonal 
ch: racter and cannot expand their labor forces during 
pe ods of peak production are eligible for a partial 
ov. ‘time pay exemption under Sec. 7 (b) (3) of the 
Ac:.” 
[his section provides that employers in industries 
fo 1d by the Administrator of the Wages and Hour Di- 
Vii on to be of a seasonable nature and not subject 
fo: a fourteen week period to the requirement of time 
an one-half after 40 hours but must pay time and 
_ on -half for hours over 12 in one day or 56 per week.” 


ecretary of Agriculture Anderson, likewise ap- 
pe red for the bill and paid this tribute to the growers: 
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“American agriculture came out of this war geared 
to produce 30 to 35 percent more than it was producing 
in the years immediately preceding Pearl Harbor. This 
increased production came about at a time when the 
farm population, and hence the farm labor supply, was 
decreasing. In addition, the available supplies of farm 
machinery were far below the amounts that farmers 
wanted to buy. Of course we have been blessed with 
generally favorable weather during the last few years. 
But the real credit goes to the American farmer for 
providing our armed forces with plenty of food, fur- 
nishing our civilian consumers with a better diet than 
they had before the war, and, at the same time, supply- 
ing our Allies large and urgently-needed quantities of 
food. The American farmer’s share in winning this 
war through expanding food production is striking 
testimony to his managerial and productive ability. 
He worked long hours, planned his operations care- 
fully, managed well, and gave to us and to our Allies— 
in short, to the cause of freedom—a phenomenal sup- 
ply of food which is one of the most important muni- 
tions of war.” 

And Secretary Anderson went on, as if to encourage 
the canners: “Studies by the Department of Agricul- 
ture staff indicate that for each increase of one billion 
dollars in the annual earnings of low-income workers 
there wil! be a corresponding increase in food expendi- 
tures of at least 200 million dollars.” 


“Families with annual incomes below $500 ordi- 
narily consume in a year only a little more than one 
thousand pounds of food per person. The type of food 
which they buy is relatively cheap. However, families 
with incomes of $5,000 and more per year buy about 
a ton of food per person. Moreover, the type of food 
which they purchase is fully twice as expensive per 
pound as that purchased by the lowest-income groups. 
High-income families eat much more fruits, meats, 
dairy products and vegetables than do low-income fam- 
ilies. If, therefore, we can have a general rise in fam- 
ily incemes, we can be assured of expanding markets 
for food products—particularly for foods that supply 
the minerals and vitamins essential to good diet... . 
The proposed amendments to the Fair Labor Stand- 
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ards Act will, I believe, aid materially in widening the 
farmer’s market for the things he has to sell... .” 

“Whatever may be the real truth with respect to the 
influence of higher wages on prices, it is evident that 
the passage of the Fair Labor Standards Act of 1938 
did not bring about any apparent increase in the prices 
of commodities purchased by farmers. That Act was 
passed near the end of June 1938 and became effective 
about October first of that year. The quarterly index 
of prices paid by farmers’ for items used in family 
living stcod al 122 in June 1938. (The average of 
1900-14 equals 100.) By September of that year it was 
down to 121; in December it had declined to 120; and 
in both March and June of 1939, it was 119. It was 
not until September 1939 that the index reached the 
level of 122, at which it stood in June 1938. Moreover, 
it declined slightly after June 1939, and a full year 
later, in the middle of 1940, the index was still below 
the level of mid-1938. The same general movements 
were apparent in the index of production items—farm 
machinery, fertilizer, building materials, seed, etc.— 
as in the family living items. There is no need to give 
the detailed figures. They tell the same general story 
as those ] have just mentioned.” 


And concluding the Secretary said: 


“No one would argue, of course, that raising the 
minimum wage will not create problems for cer‘ain 
industries and firms which have unusually low wage 
scales. The wage increases which the passage of these 
amendments would bring about would be of greatest 
significance in the textile, tobacco, fruit and vegeta\le- 
canning, and southern lumber industries. However, 
the enactment of the proposed amendments would 
not seriously interfere with the general reconversion 
program. Moreover, the long-time advantages of in- 
creased market outlets for these and other industries 
will more than offset the temporary disruptions which 
may occur in a few lines of production. 


“In summary, it appears evident that legislation of 
this character will increase the demand for farm prod- 
ucts, and that the production situation in agriculture 
is such that farmers need every assurance of the broad-. 
est possible market outlets. Moreover, there is little 
past evidence to indicate that prices paid by farmers 
will be increased by this proposed legislation. There- 
fore, I conclude, that amendments of this general na- 
ture should be enacted into law.” 


ARMY CUTS BUYING 


ered under this provision, is approxi- 


ing universities. The studies reveal that 


DEHYDRATED ViGETABLES—Termination 
of contracts fcr approximately 30 mil- 
lion pounds of dehydrated vegetables, 
procured by the Quartermaster Corps 
for other branches of the armed forces, 
was announced Oct. 2 by the War De- 
partment. Items included in the termi- 
nated contracts are: dehydrated cab- 
bage, 1,600,000 pounds; carrots, 1,400,- 
000 pounds; onions, 1,750,000 pounds; 
white potatoes, 26,800,000. These quan- 
tities, dropped from the Army’s procure- 
ment program, are in addition to ap- 
proximately 80 million pounds of various 
dehydrated vegetables upon which the 
Army terminated contracts in August. 


CANNED PORK—Complete termination 
of Army contracts for three major 
canned pork products, totaling approxi- 
mately 60 million pounds, was announced 
Oct. 2. Items included in the terminated 
contracts include 7,593,000 pounds of 
canned ham chunks; 19,618,000 pounds 
of pork and gravy; 5,812,000 pounds of 
pork sausage, and 30,000 pounds of 
canned bacon. 


Quartermaster Corps procurement offi- 
cers state, however, that quantities of 
the items covered by the terminations 
but already packed or in process will be 
accepted by the Army. Dollar value of 
the terminated contracts, before deduct- 
ing value of quantities yet to be deliv- 


mately $23,000,000. 

OTHER FooDS—Termination of con- 
tracts for additional quantities of cere- 
als, dry whole milk and jams, was an- 
nounced Oct. 2. Partial termination of 
rolled oats and wheat breakfast cereals 
was made complete this week by termi- 
nation of contracts for 776,648 pounds 
of rolled oats and 3,769,065 pounds of 
uncooked wheat and whole wheat break- 
fast cereals. Balance of the Army’s con- 
tracts for jams and dry whole milk also 
is terminated, involving contracts for 
17,500,000 pounds of whole dry milk and 
an additional 4,111,414 pounds of jams. 


CANNED VS. HOME COOKED 
FOODS 


Booklet Based on New University Studies 
Upholds Retention of Nutritional 
Values in Canned Foods 


New and conclusive evidence that 
canned foods compare most favorably in 
dietetic values with so-called fresh and 
home cooked foods is presented in a 
booklet just published by the Can Manu- 
facturers Institute. 


Entitled “Nutrition in a Nutshell,” the 
booklet is based largely on the findings 
of researches carried on jointly by the 
National Canners Association and the 
Can Manufacturers Institute in five lead- 
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canned foods retain all of their original 
content of most nutrients, such as energy 
values and proteins, and also so much of 
their vitamin content as to place them on 
a favorable competitive basis, nutrition- 
wise, with home-cooked foods. 


The booklet points out that modern 
canneries process foods at the peak of 
their goodness, flavor and health values, 
and that only a few hours elapse be- 
tween harvesting and canning, eliminat- 
ing loss of qualities through transit, 
storage or poor preparation. 


Great pains have been taken to pre- 
sent the story in simple, A-B-C style. 
The Institute reports that women who 
have read the book describe it as “ ‘e- 
lightfully simple.” 


Commenting on the booklet, Gor on 
Cole, advertising director of the In.\i- 
tute, said, “This booklet fills a long-'«!t 
need for a straightforward, understa 
able and authoritative statement al it 
the high nutritive values of can °* 
foods. It should help materially to ‘- 
crease sales of canned foods, becaus« ‘t 
shows unmistakably how rich they . 2 
in the vitamins which are so necess: 
to a proper diet. It should get a w 
distribution to the general publi 
Copies of the booklet may be secur ! 
through application to the Can Mar - 
facturers Institute, Inc., New York. 
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NATCHING WASHINGTON 


SNAP BEAN CEILINGS ANNOUNCED 


Ceiling prices for processors’ sales of 
145 canned snap beans are established 
in Amendment 2 to Supplement 13 to 
Food Products Regulation 1, which the 
Office of Price Administration announces 
will be made effective October 6. 


The OPA stated that the general 
average of snap bean ceilings will not 
be significantly different from last year. 
Some changes have been made, however, 
in price ceilings for individual items. 
The major changes are necessary to re- 
flect changes in grower support prices, 
particularly for pole beans, it was stated. 


For example, in Area 11 (Washington, 
Oregon, California and certain counties 
in Idaho), the ceiling prices for the 
smallest pole beans (sieve sizes 1 
through 4) have been increased 11 cents 
a dozen No. 2 cans. For the larger pole 
beans (sieve sizes 5 and up) and for un- 
graded pole beans, ceiling prices have 
been decreased eight cents a dozen No. 2 
cans. 


A minor change widens price ranges 
for canned snap beans in the Rocky 
Mountain area to correct some inequities 
that existed under the old prices, OPA 
said. 


The OPA said that the price ranges 
and the permitted increases in 5 of the 
11 areas have been changed from those 
existing under Supplement 7, the regula- 
tion governing the 1944 ceilings. In 
Areas 2, 8 and 9 the changes arise be- 
cause of revisions in the weighted aver- 
age support prices, while in Areas 10 
and 11 the changes are due to the differ- 
ent treatment given pole beans compared 
to last year. 


Amendment 2 to Supplement 13 makes 
the following changes in the permitted 
increases, the top and bottom of the price 
rarges of Table 3, and the specific dollar 
an! cent maximum prices of Table 4. 
Those are, for each area, approximately 
as ollows (the differences due to round- 
ine are chiefly for No. 10 cans): 


‘rea 10—Decreases of 2 cents in the 
pe nitted increase on No. 2’s and de- 
cr ises of 9 to 10 cents on 10’s. The 
pr e ranges are widened by decreasing 
th lower limit and increasing the upper 
li: t in most cases. Although the addi- 
tic -al width of the band varies by sieve 
siv s, the change in the price band is 
gy ater for Fancy and Extra Standard 
th a for Standard. The prices in Table 
4. -e also changed. 


rea 11—Increase of 11 cents on sieve 
si: s 1 to 4 and decrease of 8 cents on 5 
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and up, including ungraded, on No. 2’s. 
Increase of approximately 56 cents on 
sieves 1 to 4 and decrease of approxi- 
mately 39 cents on 5 and up, and un- 
graded. 


Area 1, 3, 4, 5, 6 and 7—No change. 


Area 2—Increase of 1 per cent per 
dozen on No. 2’s and 5 cents per dozen 
on 10’s. 


Area 8—Increase of 1 cent on 2’s and 
5 cents on 10’s. 


Area 9—Increase of 2 cents on 2’s and 
10 cents on 10’s. 


Tables 5 and 6 are unchanged from 
last year. Table 7 is the same as for 
last year except for the. addition of 
separate tables for pole beans in Areas 
10 and 11. Tables 8 and 9 are the same 
as last year except for slight variations 
for No. 10 cans. Table 10, giving the 
adjustment for basic wage increases, is 
added. 


In determining maximum prices, all 
pole beans, all green bush beans, and all 
wax beans shall be considered as sepa- 
rate varieties. The OPA also has re- 
vised the introductory paragraphs cov- 
ering the selection of base period items 
along the lines of the corresponding 
paragraphs relating to green peas in 
Supplement 13. The new appendix also 
changes the pricing provisions for blends 
of more than two sieve sizes, asparagus 
and French styles of pack pole beans in 
Areas other than Area 11, and bush 
beans in Area 11. 

In pricing blends of 3 or 4 sieve sizes 
(containing at least one sieve size 
smaller than No. 4 sieve) which was 
sold during the base period, a processor 
figures his maximum price by adding to 
the base price for the blend the per- 
mitted increase named for the largest 
sieve size in the blend, and then apply- 
ing the limitations of the price range 
for that sieve size after increasing the 
top and bottom prices by the differential 
named in the regulation. The processor 
would then proceed with the remaining 
steps in figuring his ceilings. A similar 
pricing provision also is contained for 
pricing blends not sold during the base 
period. 


Blends of two sieve sizes are priced 
the same as the larger single sieve size 
in the blend. Maximum prices of a 
blend of more than four sieve sizes is 
the same as ‘the maximum price un- 
graded for sieve size. 

Amendment 2 to Supplement 13 will 
be mailed by the Association to all snap 
bean canners. 


KRAUT CEILINGS REMOVED 


Ceiling prices on both canned and bulk 
sauerkraut will be removed within a few 
days, the Office of Price Administration 
and the Department of Agriculture an- 
nounced Oct. 3 in a joint statement. The 
exemption is in line with a recent direc- 
tive from the Office of Economic Stabili- 
zation dealing with removal and suspen- 
sion of ceiling prices. This advance an- 
nouncement is being made so that kraut 
packers can plan to operate at maximum 
capacity to use the large 1945 crop of 
cabbage, the agencies said. 


Under price regulation packers may 
not compute ceilings until the cost of the 
first 75 per cent of their cabbage pur- 
chases is known. The packing season 
normally extends over several months 
and during this period cabbage is used 
both from the field and from storage. 
This necessity of holding a large portion 
of the crop before prices could be estab- 
lished would tend to delay delivery of 
the new pack to wholesalers and retail- 
ers, retard movement of the cabbage 
crop and congest storage space. 


The estimated large 1945 cabbage crop 
—approximately 70 per cent above that 
of last year and about 50 per cent 
greater than the 10-year average—is ex- 
pected to keep retail prices of the 1945 
pack of sauerkraut from rising above 
the present ceilings, the two agencies 
said. 


MAINE SARDINES CEILING 


The ceiling price for sales by canners 
of Maine sardines in scored top No. %4 
containers will be $5.05 for a case of 48 
cans, when individually wrapped or 
packed in cartons, the Office of Price 
Administration has announced. 


This ceiling, established by Amend- 
ment 7 to MPR 184, effective October 2, 
1945, applies to the scored can contain- 
ing 11 ounces of fish, either wrapped or 
in cartons with keys, and packed either 
in mustard or tomato sauce. A deduc- 
tion of 12% cents a case is made for this 
pack of sardines when the canner is un- 
able to furnish keys. 


Previously, ceilings for this pack, 
either wrapped or in cartons, were not 
established because the %4 size of Maine 
sardines was not individually wrapped or 
packed in cartons during the war, said 
OPA. Now that canners have resumed 
production of this pack, they have re- 
quested OPA to establish a ceiling. 


The ceiling already set for 48 No. %4 
cans of the standard keyless pack (not 
wrapped or in cartons) is 50 cents less, 
or $4.55. 
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1945 SUBSIDY FORMS READY 


Copies of the agreement covering 
packer participation in the Production 
and Marketing Administration’s 1945 
Canned Vegetable Subsidy Program are 
being mailed to all canners of the foods 
included under the program, the U. S. 
Department of Agriculture said Oct. 2. 
The 1945 program covering snap beans, 
green peas, sweet corn, tomatoes, tomato 
products and green pea soup was an- 
nounced June 30, with subsequent an- 
nouncements of other details July 5, 
August 2 and September 13. 

Differing slightly from last year’s 
agreement, the 1945 agreements provide 
for no subsidy payments on that part of 
the 1945 pack which canners sell for 
export. Refunds of subsidy will be re- 
quired on foods included under this pro- 
gram before clearance for export by per- 
sons other than the original canner. 


Complete instructions for executing, 
compiling, and filing the agreements and 
other forms are included with the agree- 
ment being sent to canners. Canners 
who do not receive copies of the agree- 
ment may obtain them from Production 
and Marketing Administration, fruit and 
Vegetable Branch, Washington 25, D. C., 
or the following field representatives of 
the Fruit and Vegetable Branch, Pro- 
duction and Marketing Administration: 
K. W. Schaible, 150 Broadway, New 
York 7; M. W. Baker, Room 912, U. S. 
Customs House, 610 South Canal Street, 
Chicago; R. M. Walker, 519 Pacific 
Bldg., 821 Market Street, San Francisco 
3; W. D. Lurry, 425 Wilson Bldg., 
Dallas; D. K. Young, Room 210 Rhodes 
Bldg., Marietta Street, Atlanta. 


DRY BEANS SET-ASIDE 
SUSPENDED 


All set-asides of dry beans for mili- 
tary and other Government purchases 
were suspended indefinitely by the De- 
partment of Agriculture, October 1. 

Dealers will be required, however, to 
hold for delivery to Government agencies 
and authorized purchasers the quantities 
set aside through September 30, and to 
continue to make monthly reports under 
the provisions of War Food Order No. 
45-1. 


WFO-45 was put into effect in 1943 
for the purpose of assuring the armed 
forces and Government procurement 
agencies the quantities of beans needed 
to meet military, lend-lease and other 
requirements. 


This year’s crop of dry beans has been 
estimated at 15,370,000 bags of 100 
pounds each (uncleaned basis) as com- 
pared with 16,128,000 bags produced in 
1944, The total supply (including carry- 
over) available for civilians will be 
about the same as in 1944-45. 


Prices to producers are being sup- 
ported by Government purchases and 
agreements with the trade to pay pro- 
ducers the support prices, 


SET ASIDES MAY BE FURTHER 
REDUCED 


Unofficial reports indicate that sub- 
stantial reductions may possibly be made 
in the set-aside quantities under WFO 
22.8 and 22.9 in the near future, with the 
possibility that a number of items will be 
eliminated entirely. One of the latest 
well founded reports comes from Harvey 
R. Burr, Executive Secretary of the 
Corn Canners Service Bureau, who ad- 
vised members on September 28 that he 
had received information by long dis- 
tance telephone direct from the QM Pro- 
curement Division in Washington, and 


confirmed by the Chicago QM Depot,,. 


that “Due to reduced requirements, the 
Quartermaster’s Office has requested the 
Department of Agriculture to reduce the 
set-aside percentages on corn to zero.” 
Announcement of this change was ex- 
pected from USDA this week. 


It is understood that where Govern- 
ment procurement agencies may still re- 
quire quantities of items that have been 
eliminated from the orders, purchases 
will be made on a negotiated basis. 


WAGE DECREASES REQUIRE 
APPROVAL 


Before any reduction in wage rates of 
in-plant workers or of agricultural work- 
ers may be made, approval of WLB and 
the U. S. Department of Agriculture’s 
Labor Branch is necessary. The WLB 
has repealed General Order 4 which ex- 
empted employers of eight or less work- 
ers from the wage stabilization rules, so 
that all employers, regardless of size, 
are now prohibited from making un- 
authorized wage decreases. Salary de- 
creases may, however, be made without 
approval if the salary, after decrease, is 
$5,000 or more. 


NORTHWEST APPLES SET-ASIDE 


In order to meet the requirements of 
the armed forces and other Government 
agencies for fresh apples, the U. S. De- 
partment of Agriculture Oct. 2 an- 
nounced a set-aside of Winesap and De- 
licious apples in the Wenatchee-Okano- 
gan and Yakima areas, and of Winesap, 
Delicious, and Newtown varieties in the 
Hood River area. 

Under War Food Order 143, effective 
October 3, no handler in the three areas 
who handles a total of 500 or more 
bushels of Winesap, Delicious, or New- 
town varieties may purchase, sell, ship, 
or deliver any of the three varieties un- 
less he sets aside for Government pur- 
chase a quantity of such apples of the 
fancy or higher grades of sizes 100 to 
163 inclusive, equivalent to 25 per cent 
of the total quantity of C or higher 
grades of the 216 and larger sizes of 
each of the specified varieties which he 
owns or controls at the effective time of 
the order and of which he acquires own- 
ership or control thereafter. 
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ARMY TO WIND UP PRO. 
COATING PROGRAM 


Protective coating of cans of fruits 
and vegetables purchased for the armed 
forces for overseas use is to be dis¢on- 
tinued as soon as supplies of pro-coating 
paints and material now in the hands of 
canners or on contract to them, can be 
used, the War Department has an- 
nounced. 

The Army’s pro-coating program, in- 
augurated in 1943 for approximately 20 
million cases of canned foods and in- 
creased in 1944 to 40 million cases, 
proved so successful in preventing can 
rust in “pin-holing” in overseas areas of 
high humidity where day temperatures 
were high, with a decided drop at night, 
that some 200 food processing plants had 
been equipped to pro-coat around 90 mil- 
lion cases of canned fruits and vege- 
tables from their 1945 packs. 

Quartermaster Corps officers, who 
handle the procurement of canned foods 
for the armed forces, say that inven- 
tories of foods in pro-coated cans, plus 
production already planned, are such 
that additional quantities for overseas 
shipment are not needed. Added costs 
of pro-coating additional quantities 
therefore are not necessary to assure de- 
livery and storage overseas in good con- 
dition. Canners have been notified that 
no more pro-coated deliveries will be ac- 
cepted beyond quantities that have been 
packed or can be produced from pro- 
coating materials already on hand. 


FERTILIZER FREED 


The Department of Agriculture has 
revoked War Food Order 5 which pro- 
vided certain controls over manufacture, 
distribution and use of fertilizers within 
the Continental United States, effective 
September 30, 1945. 

WFO 5 was revised July 1, 1945, so as 
to eliminate the requirement that farm- 
ers file application to obtain fertilizers 
and to remove other wartime restric- 
tions on delivery and use. The Depart- 
ment at that time, with the concurrence 
of its Fertilizer Industry Advisory Com- 
mittee, continued the order’s provisions 
for a limited number of “approved 
grades” and also continued the directions 
to fertilizer companies and dealers to 
distribute in their customary areas and 
to make materials available to farmers 
for home mixing. Officials pointed out 
that revocation of WFO 5 does no: re- 
move all control over fertilizer grad.» as 
a number of States have laws y iich 
provide grade regulations. 

The supply of fertilizer for use i: the 
1945-46 crop season is expected | 
about the same as the amount use 
year, USDA officials stated. A) 
creased amount of superphosphate, : 
the same quantity of nitrogen (diff 
in form somewhat from last year’s 
ply), and about the same amout 
potash are in prospect for the cu 
production year as compared wit! 
past year. 
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GRAMS INTEREST 


CHICKEN SET ASIDE ENDS 


The Department of Agriculture an- 
nounced (Oct. 1) that WFO 119, which 
provided for set-aside of chickens in nine 
States, has been terminated effective 
Oct. 1, 1945. Operation of the order has 
been suspended since Aug. 25. It was 
originally issued Dec. 11, 1944, to aid the 
Army in procuring the large quantities 
of chicken needed to supply the U. S. 
armed forces. Whenever additional sup- 
plies of poultry may be required to ful- 
fill military needs purchases will be 
made on the open market. 


CANNED POULTRY 


The quantity of poultry canned or 
used in canning during August totaled 
8,034,000 lbs. While much below the 
quantities canned during the first 6 
months of 1945, this was 20% more than 
was canned in August 1944, and over 
two times the quantity canned in August 
1943. The 8,034,000 lbs. canned during 
August consisted of 6,538,000 Ibs. of 
chickens and 1,496,000 lbs. of turkeys. 
The quantity of poultry canned during 
the first 8 months of 1945 totaled 119,- 
081,000 lbs., compared with 86,592,000 
lbs. during the same months of 1944— 
an inerease of 38%. 


PLANS AD DRIVE 


French Sardine Co., Ine., Terminal 
Island, California, is planning an exten- 
sive advertising campaign for its “Star 
Kist” faney tuna line in West Coast 
markets, according to Jerry G. Scharer, 
general sales manager for the canning 
company. 


RETAIL OUTLOOK 


A. F. Guckenberger, executive secre- 
tary of the New York State Food Mer- 
chants’ Association, in a report to mem- 
bers this week says, in part: 

‘Consumers and retailers are buying 
-enned foods so freely that supplies of 

‘xh quality canned foods (emphasis on 

e ‘high quality’) are moving out of the 

warehouses very quickly. 

“Sales are much higher, by retailers, 

Mm a year ago and most distributors 

° short of stock. All persons we have 
s»oken to believe that high quality 
“ned foods will remain at ceiling 
“ces—they’re not so optimistic about 
poorer qualities.” 


CONSOLIDATE OFFICES 


Che general and executive offices of 
‘avor Service Corporation, manufac- 
“ers of flavor factors, dry soups, pud- 
‘igs and baking powder, have been con- 
s«.idated and are now located on the fifth 
‘.or of the Engineering Building, 205 
yest Wacker Drive, Chicago. 
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ED JUDGE BACK ON THE JOB 


After 18 months of work with the 
Army Quartermaster, Ed Judge was 
honorably discharged on October 1 and 
resumes his work with THE CANNING 
TRADE. Ed more than welcomes getting 
back into harness and looks forward to 
rejoining his many friends at the Fall 
Conventions. 


BOX RATING REVOKED 


Authority to assign a preference rat- 
ing of AA-2 for the procurement of 
wooden and fiber shipping containers for 
use in packing foods for export under 
Lend-Lease, assigned by the War Pro- 
duction Board to the War Food Admin- 
istration, has been revoked, WPB said 
Oct. 2. The ratings were assigned by 
WFA under Directive 37 and were used 
exclusively for Lend-Lease shipments. 


STARTS OWN BUSINESS 


J. E. Connor, district sales manager 
for the Welch Grape Juice Co. at Pitts- 
burgh for the past 12 years, has opened 
a brokerage business under the name 
J. E. Connor Co., at 6649 Ridgeville St., 
Pittsburgh. 

He will continue to handle the Welch 
account, as well as acting as resident 
sales representative for other food prod- 
ucts manufacturers. 


CONTINENTAL EXECUTIVE 
RETIRES 


George S. Thacker has retired from 
his position as general manager of traf- 
fic, Continental Can Company, after 


‘more than thirty-two years of faithful 


service, according to an announcement 
by Sherlock McKewen, secretary-trea- 
surer. 

Pending the appointment of a new 
general manager of traffic, Major George 
W. Berry, traffic and transportation con- 
sultant, stationed at the Central Division 
office in Chicago, will supervise the oper- 
ations of this department. 


JOINS BOB WHITE 


George Bower, veteran of four years 


in the Army Air Forces, has joined the’ 


merchandising staff of the Bob White 
Organization, Chicago.. Bower, who 
served as a technical sergeant in the Air 
Forces, saw action in Palestine, Egypt, 
Tunis, Sicily, Italy and Corsica. Over- 
seas for 32 months, he was awarded the 
Purple Heart for wounds received in 
Corsica. A native of Chicago, Bower 
was employed by Glidden Company be- 
fore entering the Army. 


N.D.G.A. 


A new chemical as important to the 
canning industry as penicillin is to medi- 
cine has been used in the canning of 
foods going to the armed forces. Of 
vegetable origin, Nordihydroguaiaretic 
Acid, amazes the food industry with its 
capacity for preserving the sweet flavor 
of foods containing either animal or 
vegetable fats. Very soon housewives 
will undoubtedly become familiar with 
N.D.G.A. on can labels signifying still 
another protection of the purity and 
quality of food in cans. 


CANNED CANNONS 


How to keep cannons fresh? Put ’em 
in cans, of course. And that’s exactly 
what is being done with the surplus big 
guns, bazookas, and anti-aircraft weap- 
ons—expensive equipment that would be 
lost to our guard-the-peace arsenal with- 
out the protective covering of the sturdy 
light-proof, moisture-proof can. 


CANCO’S MR. STURDY SPEAKS 


Oct. 8—Rotary Club, Pueblo, Colorado. 

Oct. 9—Lions Club, La Junta, Colo. 

Oct. 10—Kiwanis Club, Denver, Colo. 

Oct. 11—Rotary Club, Denver, Colo. 

Oct. 12—Rotary Club, Boulder, Colo. 

Oct. 12—University of Colorado, Boul- 
der, Colo. 


CALENDAR OF EVENTS 


OCTOBER 16-17, 1945 — National 
Pickle Packers Association, Board Meet- 
ing, Hotel New Yorker, New York, N. Y. 

OCTOBER 18-19, 1945—Plant Sanita- 
tion Meeting, Michigan Canners Asso- 
ciation, Michigan State College, East 
Lansing, Mich. 

OCTOBER 18-20, 1945—14th Annual 
Meeting, Florida Canners Association, 
Sheraton-Plaza Hotel, Daytona Beach, 
Fla. 

NOVEMBER 5-6, 1945—Annual Meet- 
ing, Michigan Canners_ Association, 
Pantlind Hotel, Grand Rapids, Mich. 

NOVEMBER 7-9, 1945—Annual Meet- 
ing, Grocery Manufacturers of America, 
Waldorf-Astoria Hotel, New York, N. Y. 

NOVEMBER 12-13, 1945— Annual 
Meeting, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 

NOVEMBER 15-16, 1945—Fall Meet- 
ing, Indiana Canners Association, Clay- 
poole Hotel, Indianapolis, Ind. 

NOVEMBER 16, 1945—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 

NOVEMBER 29-30, . 1945—Annual 
Meeting, Pennsylvania Canners Associa- 
tion, Yorktown Hotel, York, Pa. 

DECEMBER 11-12, 1945— Annual 
Meeting, Ohio Canners Association. City 
and hotel to be determined later. 

DECEMBER 13-14, 1945 — Sixtieth 
Annual Meeting, Association of New 
York State Canners, Inc., Hotel Statler, 
Buffalo, N. Y. 
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GETS CHAIN POST 


Major General James A. Ulio, Ad- 
jutant General of the U. S. Army, has 
been elected vice-president of Food Fair 
Stores, Inc., eastern super market chain 
with headquarters in Philadelphia. 

Among his duties will be the re-em- 
ployment and retraining of World War 
II veterans. There are now more than 
1,000 of the chain’s employes on leaves 
of absence in the armed forces. 


ENTERTAINED BUYERS 


Colorado Food Brokers’ Association 
entertained grocery buyers and _ local 
canners at a party at the Cosmopolitan 
Hotel in Denver on October 3. 


REJOINS COMPANY 


Lt. Com. David L. Griffith, Jr., a 
partner in Carver & Griffith, Memphis 
food brokers, has been released from the 
Navy after more than three years of 
service, and has rejoined the firm. 


LANGE CANNING MAY MOVE 


Lange Canning Co., whose headquar- 
ters have been located in Eau Claire, 
Wis., for the past 45 years, is consider- 
ing a plan to move its headquarters to 
a new factory at Menominee, Wis. 

While no definite action has been taken 
as yet the move is under serious study, 
according to T. C. Dennehy, president, 
because the rapid expansion of Eau 
Claire is making operations difficult as 
the plant is located in the center of the 
city. 


NEW CONSOLIDATION 


United National Co-Operative Co., 
capitalized at $200,000, has been formed 
in Boston, through consolidation of the 
National Distributing Co-Operative Co. 
and the United Service Stores, Inc., both 
of Boston. 

Myer Kaplan, formerly president of 
United Service Stores, Inc., is president 
of the new company, with Samuel Robin- 
son, formerly president of National Dis- 
tributing, as chairman of the board of 
directors. 

Irving J. Pord, who was formerly gen- 
eral manager of National Distributing 
Co-Operative Co., will hold a similar 
post with the new organization, which 
maintains headquarters at 360-80 C 
Street, South Boston 27, Mass. 


OZARK DATE 


The regular Fall Meeting of the Ozark 
Canners Association will be held at the 
Colonial Hotel, Springfield, Missouri, 
Friday, November 16, Secretary F. R. 
Spurgin has announced. 


GET CANNER ACCOUNT 


M. P. Bailey Co., Portland, Ore., have 
been named sales representatives in that 
market for the Polk Company, Tampa, 
Fla., citrus product canners. 
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J&L APPOINTS KNOX 


Jones & Laughlin Steel Corporation 
has appointed Howard A. Knox as As- 
sistant Manager of Sales, Tin Mill Prod- 
ucts. Mr. Knox has spent his entire 
business career in the steel business. 
Upon graduation from Ohio State Uni- 
versity, he started his business career in 
the Sales Department of the American 
Sheet and Tin Plate Company in Phila- 
delphia. He was then transferred to 
Boston as Manager of Sales of the Bos- 
ton Office. Upon the merger of Ameri- 
can Sheet and Tin Plate Company with 
Carnegie-Illinois Steel Corporation, Mr. 
Knox was transferred to the Tin Plate 
Sales Department at Pittsburgh. For 
the past five years he has been assistant 
to the Manager of Sales of the Tin Plate 
Division, Carnegie-Illinois Steel Corpo- 
ration. 


OHIO DATES 


President Newman C. Buckles of the 
Ohio Canners Association has announced 
that the Annual Convention will be held 
Tuesday and Wednesday, December 11 
and 12. The city and hotel will be se- 
lected by the Board of Directors in the 
near future. 


NEW YORK DATES 


The Association of New York State 
Canners, Inc., will hold its Sixth Annual 
Meeting on December 13 and 14 at the 
Hotel Statler, Buffalo, Secretary Arthur 
E. Nash has announced. 


NEW CAMPBELL PLANT 


Campbell Soup Company is negotiat- 
ing for a site in Sacramento, California, 
on which to build a new plant to supply 
the Pacific Coast and the Far East. Pro- 
duction of a complete line of Campbell’s 
Soups is contemplated. 


ENTERS BROKERAGE BUSINESS 


J. E. Johnson, for over 25 years asso- 
ciated with W. R. Chase & Company, is 
entering the food brokerage business on 
his own account, with offices in the 
Transportation Building, Cincinnati, 
Ohio. 


PHILIP H. CLOSE DIES 


Philip Henry Close, who some years 
ago served as Counsel for National Can- 
ners Association, and with a host of 
friends within the industry, died at his 
home in Bel Air, Maryland, on Sunday, 
September 30, after a protracted illness. 
He was 75 years old. He is survived by 
three sons, Philip Henry Close, Jr., Cap- 
tain Stevenson Williams Close, AUS, 
and Lieutenant Albert T. Close, USMC, 
and four daughters, Miss Ariel Close, 
Mrs. William Ford of Pittsburgh, Mrs. 
James Palmer of Reno, Nevada, and 
Mrs. James Begg of Rochester, New 
York. 
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ANOTHER NEW PLANT FO! 
CONTINENTAL 


Continental Can Company will bein 
construction of a large general line «an 
plant in the Pittsburgh area next year, 
according to an announcement by Carle 
C. Conway, chairman of the board and 
president. 

J. F. Egenolf, vice-president in charge 
of manufacture, said that the new plant 
will employ between 900 and 1,200 men 
and women, many of whom will be 
drawn from the present McKees Rocks 
and Canonsburg plants, both of which 
eventually will be closed down. Employ- 
ees at these two plants were informed of 
this plan by letter. 


The new plant will be built on ap- 
proximately 40 acres of ground in West 
Mifflin Boro, about 10 miles Southeast 
of Pittsburgh and directly across the 
road from the present Alleghany County 
Airport. The property was acquired 
from the Carnegie-Illinois Steel Corpo- 
ration, a U. S. Steel subsidiary, and is’ 
about three miles from that company’s 
Irwin Works, one of Continental’s chief 
suppliers of tin plate. 


Construction plans for the new build- 
ing are now being developed. When the 
new building is completed, general line 
and steel drum and pail manufacturing 
equipment will be transferred from the 
present McKees Rocks and Canonsburg 
plants, as well as some crown cap ma- 
chinery from other locations. Additional 
new general line equipment will be in- 
stalled, and, perhaps, one or two packers 
can lines. 


MULHOLLON JOINS LEININGER 
& COMPANY 


George W. Mulhollon, for sometime an 
assistant in the Government food pro- 
curement program, has joined Leininger 
& Company, Inc., Milwaukee packers’ 
sales agents. It was announced last De- 
cember that he would join the firm but 
was requested to postpone leaving the 
Government service until a later date. 
He will be available to the Government 
as consultant when needed. 


HRYSKO JOINS BAILEY 
COMPANY 


R. B. Hrysko (Bob Risko), who p: or 

to his services as a Lieutenant in 

U. S. Navy, was associated with 
Texas Oil Company, has joined the M 
Bailey Company, Portland, Ore; ' 
manufacturers’ representatives and 
handle the service and sales of grocv : 
specialty items. 


SCUTT ELECTED COMSTOCK \ -P 


C. C. Seutt, with Comstock Cann 
Corporation for over 30 years, and 
expert in all phases of processing } 
York State fruits and vegetables, 
been elected Vice-President in Charg« 
Production to succeed E. J. Shults, wh 
death occurred September 28. 
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“Do you have lid trouble ?” 


O' all people, it shouldn’t happen 


to canners. That’s why we take 
such pains to see that every item in 
the manufacture of Crown cans is 
just right for your most efficient 


operation. 


When you use Crown cans, you are 
sure of getting the correct type of 
plate... the proper coating for your 
particular job. You likewise know 


that the end seams have been given 
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a liberal flow of compound... that 
there are neither cracks nor perfo- 
rations in the ends. And since, proper 
sealing of the ends calls for precisely 
functioning closing machines, we as- 
sure you Crown’s equipment for this 


purpose is the finest made. 


Cron 


INDEPENDENT 


AND HELPFUL 


CROWN CAN COMPANY + NEW YORK + PHILADELPHIA « Division of Crown Cork and Seal Company, Baltimore, Maryland 
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CIVILIAN SUPPLIES OF 
CANNED FOODS 


By Bureau of the Census 
U. S. Department of Commerce 


September 1945 


Civilian 1945-46 supplies of canned 
fruit and vegetable products handled by 
packers, wholesale distributors and chain 
store warehouses may equal the 5-year 
pre-war average (1936-37 to 1940-41) of 
383 million cases. They are almost cer- 
tain to be smaller than the peak 1941-42 
total of 442 million cases despite changes 
in preduction and Government require- 
ments yet to occur. 

Set-aside orders have been twice low- 
ered since V-J day, sharply reducing ex- 
pected Government and export require- 
ments from 1945-46 packs to 54 per cent 
below the 1944-45 shipments. Further 
substantial reductions in Government re- 
quirements are expected shortly from 
the present estimate of 60 million cases 
of all varieties (they had totaled 151 
million a month before V-J day). 


CIVILIAN SUPPLIES 


With production estimated at about 
400 million cases, removal of 60 million 
by Government agencies and exports 
would leave civilians 340 million cases 
from 1945-46 packs. This amount plus 
civilian carry-over stocks of packers and 
distributors would give a total civilian 
supply of 377 million cases. Further re- 
duction of Government requirements 
would of course add to prospective civil- 
ian supplies of canned fruit and vege- 
table products in the following table: 


(Millions of cases) 


Total Total Ending 
civilian civilian civilian 
supplies shipments carry-over 

5-Year average 

1936-37 to 40-41 383 274 109 
1942-43 369 312 57 
1943-44 326 271 55 
1944-45 323 285 38 
1945-46 (Est.) 377 340 37 

CONCLUSIONS 


The following conclusions about 1945- 
46 prospects appear warranted in spite 
of expected reduction of Government re- 
quirements and future effects of weather: 

Canned fruits: 1945-46 shipments be- 
low prewar average; little likelihood of 
rebuilding carry-over stocks to normal 
prewar size before 1947-48 season. 

Canned seasonal vegetables: May ex- 
ceed prewar average civilian shipments, 
but fall below 1941-42 and 1942-43 an- 
nual records; commercial carry-over 
stocks unlikely to reach prewar size be- 
fore 1946-47 production. 

Canned nonseasonal vegetables, spe- 
cialties and soups: Slightly above pre- 
war average consumption but below peak 
year 1941-42. Tomato products prob- 
ably above last year’s peak. Nonseasonal 
items depend on removal of tinplate re- 
strictions. 


(Please turn to page 22) 


WHOLESALE DISTRIBUTORS’ STOCKS AUGUST 1, 1942-45 


(Including Chain Store Warehouses) 


Reported in thousands of cases, basis 24/2% cans for fruits; 


All 1945 data preliminary. 


24/2 cans for all other products. 


Commodity 1942 1943 1944 1945 
Fruits, Total 14,314 4,650 2,180 2,134 
Apples 646 339 39 110 
Appl 676 442 317 257 
Apricots 971 171 191 447 
Berries 461 63 26 20 
Cherries, Red Pitted 394 43 78 24 
Cherries, Other 256 73 87 153 
Cranberries and Sauceé............cceseeeee 624 2 92 13 
Figs 608 79 57 93 
Mixed Fruit .......... 1,598 407 220 125 
Peaches 4,119 1,693 419 328 
Pears 1,453 686 122 191 
Pineapple 1,018 407 330 167 
Plums and Prunes 460 115 202 206 
Fruit and Vegetable Juices, Total............ 11,730 11,825 10,538 11,838 
Grape 426 239 133 305 
Grapefruit 3,336 5,759 5,144 4,742 
2,096 166 2,593 2,805 
Pineapple 948 361 264 295 
Prune 177 326 382 865 
Tomato 8,591 4,107 1,821 3,121 
Other Vegetable Juices............ce 525 530 201 205 
Seasonal Vegetables, Total.... 27,810 18,485 16,914 12,798 
1,243 585 530 392 
Lima Beans 685 97 170 35 
Green and Wax Beane.............esseseees 3,107 4,200 3,826 2,211 
Beets 2,373 1,632 1,226 1,081 
Carrots 744 490 499 230 
Corn 4,464 2,093 2,581 2,302 
Greens, Leafy —_—-- 359 507 843 
Mixed Vegetables 410 260 167 152 
Peas 5,113 3,042 2,739 1,632 
Pumpkin and Squash 1,324 225 299 469 
Spinach 2,092 1,055 1,948 1,897 
6,255 4,447 2,427 1,554 
Nonseasonal Vegetables, Total.............00 15,500 6,942 9,399 5,178 
Beans, All Dry 2,321 844 3,704 1,107 
Sauerkraut 1,710 280 
Soups .... 4,477 2,744 3,105 1,327 
Tomato Catsup, and Chili Sauce........ 1,732 556 544 1,120 
Tomato Paste and Sauces.............00+ 1,394 1,201 1,040 788 
Tomato Pulp and Puree..............eee 1,131 907 1,006 836 
Baby Foods, Total 446 627 756 1,299 
GRAND TOTAL 69,800 . 42,529 39,787 33,247 
TOTAL PACKERS STOCKS, AUGUST 1, 1942-45 

(Including civilian stocks and amounts held for Government agencies) 
Commodity 1942 1943 1944 1945 
Fruits, Total 14,567 12,533 13,322 10,931 
Apples 524 629 159 200 
Applesauce .... 630 745 20 167 
3,299 1,275 5,829 3,651 
Berries 774 459 328 157 
| Cherries, Red Pitted 2,008 424 1,649 488 
Cherries, Other 982 802 678 984 
Cranberries and 61 12 17 
Figs 48 6 2 39 
Mixed Fruit 214 520 31 326 
Peaches 821 1,702 488 1,000 
Pears 314 352 231 123 
Pineapple 4,021 5,249 3,773 3,717 
Plums and Prunes 179 156 55 76 
Fruit and Vegetable Juices, Total............ 11,297 15,811 13,251 12,402 
Grape 141 228 69 158 
Grapefruit 2,150 6,173 5,214 3,270 
Other Citrus 1,169 3,186 2,773 3,057 
Pineapple 4,096 4,559 2,799 3,584 
Prune 64 170 342 192 
Tomato 2,436 1,251 1,335 1,920 
Other Vegetable 415 149 352 122 
Seasonal Vegetables, Total.............cccceeeee 50,620 47,980 44,016 41,833 
Asparagus 3,436 3,516 3,258 2,956 
Beans, Lima 308 65 159 97 
Beans, Green and Wak .......ccccccccssssscers 4,457 5,969 4,871 2,594 
Beets 1,376 467 859 595 
eo 192 415 451 495 
Corn 934 809 46: 174 
Greens, Leafy -— 131 88 255 
Mixed Vegetables 430 134 127 26 
Peas 31,329 30,106 28,366 31,196 
Pumpkin and Squash 761 6: 59 96 
Spinach 3,887 3,722 3,851 2,048 
Tomatoes 3,510 2,583 1,464 1,301 
Nonseasonal Vegetables, Total..............0 11,235 7,201 9,787 5,322 
Beans, All Dry 1,083 1,586 1,889 772 
| Sauerkraut. .......... 1,486 194 1,126 655 
Soups . 4,573 2,268 3,803 1,834 
Tomato Catsup and Chili Sauce........ 956 482 583 740 
Tomato Paste and Sauces.......... 545 678 720 386 
Tomato Pulp and Puree.. ae 1,070 865 1,097 794 
1,501 2,135 3,392 4,072 
| GRAND TOTAL 89,202 85,660 83,768 74,560 
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When lima beans are harvested, 
considerable amounts of sand, 
ground, weeds, and dirt are 
brought to the viners, even though 
considerable care has been taken 
in cultivating the fields and har- 
vestingthecrop. The advisability 
of removing this dirt from the 
bushes before feeding them into 
viners has been recognized for 
years. 


Hamachek Rotary Dirt Removers have 
been thoroughly tested and many lima 
bean packers consider them a necessity. 


MACHINE CO. 


Established 1880 1924 


BCREEN PEA HULLING SPECIALISTS 


WISCONSIN 


A PLANT oderntzatin PROGRAM 


“Canned Fresh,”’ top-quality foods, rich in vitamins 
and minerals, call for constantly improving canning 
operations. To anticipate this trend, progressive 
canners have been developing better methods by 
improving their canning operations with up-to-the- 
minute machinery and equipment. 


FMC SUPER PULPERS, FINISHERS AND COILS 


FMC SUPER PULPER. New feature of four paddles, 
eccentric to screen, results in enormous capacity, better 
quality and increased yield. Pulps or cyclones all fruits, 
vegetables or berries. Made in two sizes and four models. 


FMC SUPER FINISHER clim- 
inates undesired roughage. 
Extremely high capacity and 
smooth operation for fine 
finishing. 


FMC SUPER COIL. Modern 
design prevents air pockets 
and dead space. No burning, 
yet 10% to 50% faster and 
more efficient. Made in sev- 
eral sizes. 


NEW FMC CATALOG shows the 
most complete line of canning ma- 

chinery on the market for corn, 
beans, peas, tomatoes, fruits, etc. 


FOOD MACHINERY CORPORATION 


Hoopeston, Illinois. 


Sprague-Sells Division 
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EXAMPLES POINT THE MORAL 


What others have done and are doing should convince—By such means they hold their 
customers—Keep going quietly but steadily—By BETTER PROFITS 


As lead editorial pointed out in THE 
CANNING TRADE last week, canners may 
reasonably expect to be able to sell 
through 1945-46 season and_ possibly 
even a year later without a great deal of 
pressure having to be brought on buyers. 
The world’s need for our products is so 
great at present and will probably re- 
main such that we have still ample time 
in which to lay our plans for profitable 
distribution of our pack. It will not be 
long enough, however, unless we soon get 
busy. 

No doubt most canners are still rea- 
sonably supplied with labels for this 
year’s pack and will not need to decide 
on any major changes for a while at 
least. We concede that our labels are 
the last word we have with the customer 
before the contents are prepared for 
serving, and as such serve as bill boards 
on which we may display our story to the 
housewives of the country. Do not think 
I am about to launch again on an appeal 
for better labeling. I am only going to 
point ouc what some others are doing 
who have no more reason for going back 
to first principles in merchandising than 
have the canners as a whole. 


NEWCOMERS 


Today there are countless newcomers 
in the field of retail food selling, many 
of them untried in that particular field. 
They are alert in the most cases and it’s 
hard to fool them very long. In the part 
of the country where this is written, as 
is the case pretty well over the country, 
one of the best selling pancake flours is 
Aunt Jemima Brand. Local millers 
everywhere have made inroads on the 
business enjoyed by the Quaker Oats 
company on this well known brand but 
still we find this: whenever a new retail 
food dealer is placing his opening order 
for stock he will accept Aunt Jemima 
Brand Pancake flour without question, 
and in many instances will not buy other 
brands until after he has been in busi- 
ness for some time. He is wise in doing 
this. Later when approached by sales- 
men offering other brands he may buy 
them, but his experience has shown him 
he has been able to satisfy most of his 
customers with Aunt Jemima. 


Here we have a brand as well estab- 
lished in numerous markets as any, one 
that stands for Pancake Flour Mix as a 
whole and still, look at the label. On the 
right hand side panel underneath a 
recipe for Aunt Jemima’s Magic Muffins 
we read: “We guarantee you, too, will 
agree that Aunt Jemima’s ready mix 
makes the most delicious pancakes you 
ever ate or we will gladly remit you the 
cost of this package.” How surprising 
it seems that the manufacturers go to 
this extent of guaranteeing satisfaction 
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in use or money refunded in connection 
with a product already so well estab- 
lished in the minds of the consumer! And 
a product that still is outstanding from 
a quality standpoint. 


A WISE TEACHER 

It must be that from their experience 
Quaker Oats Company have learned that 
the inclusion of this guarantee helps sell 
and keep sold a large enough number of 
consumers to warrant the continued use 
of the phrase. If this is their experi- 
ence, how important it should be to us 
that we do what we can along like lines 
in an attempt to help our retail dealers 
sell more of our products over a given 
period. It’s getting back to first prin- 
ciples in merchandising I’ll grant you 
but seemingly is well worth while. 

Let’s take a lesson from this situation 
as we find it, however, and see what we 
ean do toward further bolstering our 
sales when sales help will be needed, by 
placing on our labels any story we feel 
may help sell more of our pack yearly. 
Of course, you will not replace any use- 
ful recipes with this guarantee but use 
it as Quaker Oats Company have done 
in an attempt to assure a purchaser that 
her or his money will be well spent. 
Further than this you cannot go. 

Minnesota Valley Canneries do a lot 
toward emphasizing that Green Giant 
Peas are grown where Nature bounti- 
fully provides sunshine and water for 
the production of the ultimate in flavor, 
and you too can find material on which 
to build your interesting sales story. If 
doing this stumps you, simply state that 
the consumer may buy the product with 
the expectation of complete satisfaction 
or her money will be refunded. 

I rather feel that the guarantee clause 
is of most value as a sales argument 
when new customers are being ap- 
proached for the first time, but even so 
sales arguments which stand up under 
use are not so easily found. Seize the 
opportunity for using this one as your 
own. 

SALES BUILDER 


Just to mention another time tried 
sales builder, take the matter of stress- 
ing display. Last night a retail dealer 
told me he was somewhat surprised at 
having to pay over twelve dollars for a 
case of two ounce dehydrated coffee. And 
his chief clerk said, “And it’s selling 
even if it is half hidden.” You see the 
young man realizes the value of adequate 
display. In the same store they tell 
me they have sold fourteen cases of 
forty-six ounce orange juice since last 
fall by simply pricing a display built 
attractively near the cash register. Just 
so will your goods sell better if well dis- 
played. Other suppliers of foods to the 
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retail grocer, at the start of the selling 
season, attempt to secure a good display 
by paying a dollar sales allowance on 
five cases, the retailer stating on the 
jobber’s paid invoice that he has made a 
display. Followed year after year, the 
dealer comes to look for the allowance 
and in turn, makes a good display that 
helps start sales in volume. Sales may 
be materially increased by means of such 
allowances. Remember that goods well 
displayed are goods well on the road to 
prompt sale. 
CONSUMER WORK 

Of course, if you are fortunate enough 
to have retail salesmen, remember that a 
most important part of their duties is . 
seeing to it that your goods get the dis- 
play to which they are entitled. A good 
part of the value today of retail sales- 
men employed by a canner lies in the 
opportunity they have for effective week- 
end selling. At all such sales you will 
expect to have your goods demonstrated 
or sampled. No matter if their value is 
well known, insist that they be cut and 
that housewives be allowed to learn for 
themselves just how they compare with 
others they may have been using. And 
as a background for the display, we will 
also plan on having mass displays so 
that the ones sampling the goods may 
see for themselves how much the retail 
dealers think of your products to buy so 
many at one time. Old fashioned, yes; 
effective, very! 

In a town of 300,000 a manufacturer 
intending to introduce a dehydrated pea 
soup will distribute 60,000 samples from 
door to door, following this with a cam- 
paign of local radio and newspaper ad- 
vertising after as nearly 100% distribu- 
tion as possible has been obtained. A 
packer of number two corn will hardly 
wish to give away 2,500 cases in addi- 
tion to having to pay liberally for hav- 
ing them distributed, but years «and 
years ago, canners of evaporated milk 
gave away hundreds of thousands of 
cans of the product in large centers; ‘or 
years Shredded Wheat was sampled °x- 
tensively. You have splendid preced nt 
for sampling if you can bring your: lf 
to see its value. Why not sample a i + 
market near home as soon as you «1 
after attaining good retail distribut °a 
and arranging to follow the samp! 2 
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with newspaper advertising? You mn 
be surprised at the results you will 
tain in increased sales. ' 

During the months to come, while : 
are still not pressed too hard to get m 
sales, consider carefully the suggesti: s 
I have made and see what you can 0 
about getting back to first principles ‘2 
merchandising. Your future sales «14 
profits will increase as you do! 
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TOMATO and CITRUS 


JUICE FILLER 


Used by leading Manufacturers 
for filling Tomato and Citrus 
Juice, also 


Gor filling 
Tomato Pulp and Puree, Clear Soups etc. 
Gor syruping 


Fruits, String Beans, Beets, etc. 


Has no air vent stems to damage fruit. Designed for high 
speed. Belt drive or direct connected. Fills absolutely 
accurate. NoCan No Fill. Rapid Valve. Built in three 
sizes: Eight Valve, Twelve Valve and Sixteen Valve. 


Prices on request. 


AYARS MACHINE CO., Salem, New Jersey 


DESIGNS 


to meet your trade requirements. 


Based on the cost per operation, the Berlin Chapman 
Quality Separator is really the lowest priced machine 
any Canner can buy, because it can be successfully 


| > t EDMONT LABELCOM PANY | used on peas, beans, lima beans and other grandular 


INCORPORATED a foods. Write today for complete information. 


BERLIN CHAPMAN CO.), Berlin, Wisconsin 
DESIGN ERS - LITHOGRAPH ERS 


VIRGINIA 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Demand Insatiable — But the Quality Is 
Carefully Scanned—Weather Continues to 
Hold the Answer—Tomatoes Show Effects 
of ‘“Products’”—As the Government 
Reports the Weather 


THE MARKET—The market is the least 
important feature of the canned foods 
situation this week. No matter what the 
amount of cut backs by Government, or 
the indications of added supplies to the 
market, there seem to be not two wait- 
ing for every case, but five or ten, and 
there seems to be no quibbling about 
prices, with the single exception of the 
lower grades, and we mean standards 
and lower, and there the emphasis is 
undoubtedly exaggerated: these grades 
are being bought by distributors and 
over the retail counters. Again, this of 
course applies to fairly good qualities, 
by which we mean there is no demand 
for trash and there is little if any of 
this offering, or wanted. 

The entire market has been so ob- 
sessed with the problem of weather, that 
there is more worry there than about 
prices or sales, since the supply is hang- 
ing in the balance. From the “feel” of 
the weather, and the reports at hand, it 
looks as if this season’s operations on 
the staple packs are nearing their end. 

Here is the latest Government report 
just reaching us, and we give the full 
report on other than canning crops as 
an indication of conditions generally: 


“In most central sections of the coun- 
try the weather was rather uniformly 
too cool and wet for rapid maturity of 
fall crops, and generally too wet for ex- 
tensive plowing and seeding. During the 
week frosts were reported southward to 
northwestern Kansas and killing frosts 
were noted southward through much of 
Nebraska. Considerable damage was 
reported from these frosts, especially in 
North Central States. 


The washing, flooding rains centered 
mainly around Oklahoma and eastern 
Kansas, but extensive areas in adjacent 
States also had too much rain for field 
operations and in general harvesting of 
fall crops was practically at a standstill 
in most localities from Oklahoma and 
Arkansas northward. ... 


Warm weather and lighter rainfall in 
East-Central and Southeastern States 
resulted in general improvement in crop 
conditions and materially aided farming 
operations and haying. The soil moisture 
situation in Texas was considerably im- 
proved, except in some southwestern and 
western parts while moderate to heavy 
rainfall was reported from much of New 
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Mexico. Much of the Rocky Mountain 
area reported beneficial precipitation, 
but some areas had too much with a re- 
sultant delay in field work. 

In most sections west of the Rockies 
heavy to killing frosts were reported 
southward to northern Arizona and in 
some localities some damage was re- 
ported to tomatoes and alfalfa. Precipi- 
tation was largely limited to light show- 
ers and in California the absence of rain 
and drying northerly winds were quite 
detrimental to many crops and in addi- 
tion created a forest fire hazard. 

Wet, cold weather during the week de- 
layed completion of threshing small 
grains in the later districts of more 
northern areas, with some deterioration 
reported from the Dakotas. Rains during 
the week relieved the drought condition 
in the interior portions of the country, 
but delayed preparation of soil and seed- 
ing quite generally from the Rocky 
Mountains to the Atlantic coast. ... Rice 
made good progress in Louisiana where 
harvesting is active, but in Arkansas 
this crop was seriously damaged by 
washing and flooding rains and harvest 
was delayed.” 

Since that report was compiled there 
have been heavy storms and floods in 
the great canning regions of New York 
State and at other points, and the World 
Series in Detroit gave evidence that cold 
weather, and frosts, were round about. 


You have quite good Grop Reports in 
this issue, and while their tenor is mixed 
they seem mainly on the doleful side, 
with the exception of California which 
seems to be coming manfully to the res- 
cue of the balance of the country on its 
food supplies, especially tomatoes. We 
need all they can furnish, and may the 
good work go on. 


TOMATOES—The tomato situation 
grows steadily worse. Not often in past 
history have we had to report tomato 
canning operations in the Tri-States, and 
in much of the other heavy canning ter- 
ritory also, as 40% of normal, and even. 
lower. Earlier there was a little splurge 
here that it was hoped indicated a good 
improvement in tomato supplies, but it 
was very short lived, and when old can- 
ners report this early—and in fact al- 
most a month ago—that they are through 
and their canneries closed, hope dies. 

In days of old “the market” read re- 
ports of tomato damage or shortage at 
this time with serious doubt, as merely 
playing the market. But not so this 


year, and if you would have concrete 
evidence note that in the wholesale pro- 
duce market of Baltimore where canners 
get supplies, as we close this review, can- 
ners’ stocks (tomatoes) are quoted at 
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$1.15 per bushel—and we could add, and 
up. At the ceilings no sane canner could 
touch such valuable stock! In ’42 we 
packed 41,251,782 cases of tomatoes (re- 
duced to 2’s). In ’43 29,269,188 cases, 
and in ’44 22,577,297 cases, showing that 
the canned tomato pack has been suffer- 
ing a steady decline, all due of course 
to the increase in tomato products, 
mainly tomato juice. There are those 
who guess this year’s as half a pack. 
Just which year do they mean? We had 
earlier hopes—and we have not entirely 
abandoned them as yet—for a pack of 
about 17 million cases, but it will take 
a pull to make that. California promises 
to help out, but an exhausted canned to- 
mato supply in both wholesale and retail 
hands, apparently in all sections of the 
country, will wipe out the last vestige of 
the ’45 tomato pack before we round out 
the year. And that decidedly is not good 
—not good for the entire canned foods 
market, and a calamity, as we have be- 
fore pointed out, in the needs of the 
world for this greatest of antiscorbutics 
(prevention and cure of the ailments fol- 
lowing malnutrition and starvation). 

Daily more and more restrictions are 
being lifted on foods and upon the things 
which the supply men to this industry 
need. And daily more and more veterans 
are returning to their homes (over 
26,000 of them in one day this week) 
only to find the country tied up in 
strikes, and business languishing. And 
seemingly the strike situation grows 
worse rather than better. They better 
get hold of this now for if it gets away 
as it threatens, no one can tell what may 
happen. We thought “rule or ruin” 
died with Germany’s defeat, but this 
seems to be the formula of the labor 
leaders. 


NEW YORK MARKET 


Further Releases Welcomed—Tomato Juice 
May Disappoint—Quality Has the Ca‘! in 
All Lines—Canners’ Brands on the Increase 
—Tomatoes May Prove to Be But H:lf a 
Pack—Good Inquiry for Beets—Corn ~an- 
ners Pressed for Early Delivery—Still \\ant 
Peas—Fruits Arriving—Citrus Buying Q ‘ets 
Down—Urging Salmon Shipments 


By “New York Stater” 


New York, October 5, 19> 


THE SITUATION—Further developm ts 
in the Governmental set-aside rei ise 
program have held the trade’s atten ‘on 
this week, with the indicated additivnal 
supplies for the civilian market wel- 
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SUGGESTION: 
Clip this ad.—if you haven't 
time to write now—and file 
as a reminder under “Needed 
Production Improvements.” 


Insurance 
Doing Without it--- 
COSTS TOO MUCH VITALLY important to you is the 


Be: reliability of your labeling adhesives. A can 
senkamp Juice Strainer works for you every 


the or jar without a label looks like any other can 
from the product those things that reduce quality or jar; only the label makes it known as 
and grade. Broken seed, bag lint and other yours. 

undesirable material that gets by with the clos- 
est care—are silently stopped while the pro- 
duct passes on to the filler. Pipe connection to 


ientiee Gt aes ea jane or steamline for cleaning without dis-as For insurance against loss of identity 
Order—Nothing to Replace. sembly. for your product, use Dewalco and Gold Seal 

THE LINE OF BETTER PRODUCTION UNITS Adhesives. They are your best identification 
Langsenkamp Major production units include a complete line of the most modern insurance. — Dewey and Almy Chemical 
equipment for packers of tomatoes and other fruits and vegetables. Company 


STOCKED BY 


F. H. LANGSENKAMP CO. 
“Efficiency in the Canning Plant” A. K. ROBINS & CO.., INC. 


227-231 East South St., indianapolis 4, Ind. BALTIMORE 2, MARYLAND 


Representatives: King Sales & Engineering Co., San Francisco; 
Tom McLay, P.O. Box 14, Port Deposit, Maryland 


CORRUGATED SOLID FIBRE 


BOXES 


by 


Phone: Curtis 0270 is outstanding. It is obtained 
not by chance but by plan. ~ 
THE EASTERN BOX COMPANY Breeders and Growers of Seed Peas and Beans 


No sales plan is complete that fails to include Chicago—the Great Central Market—now and 


post war. Paul Paver & Associates know this market; stand ready to serve Food Processors in 
their Sales and Distribution problems in the Chicago Trading Area. 


CANNED FROZEN ° DEHYDRATED 


PAUL 


500 NORTH DEARBORN STREET 
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comed. Trading interest in top grades 
of fruits and vegetables, as well as 
staple fish lines, has remained active 
this week, but buying inquiry on lower 
grades has again eased off—probably 
until the final Government policy with 
respect to 1945 pack takings can be fully 
evaluated. Previous optimism with re- 
spect to tomato juice supplies this sea- 
son has turned a little sour, on reports 
of pro-rating by some packers. 


THE OUTLOOK — Distributors, both 
wholesale grocers and chains, are still 
obviously committed to a policy of in- 
ventory rebuilding, insofar as quality 
canned foods lines are concerned, and 
supplemental allocations of top qualities 
are still being sought. More canners’ 
brands are appearing on chain store 
shelves, and it is obvious that the need 
for immediate replenishment is so ur- 
‘gent that distributors perforce must de- 
fer their efforts to fully reconstitute 
their private label lines of canned foods. 
Indications are, however, that private 
brands will come in for more attention 
after distributors have overcome the ini- 
tial hurdle of restocking their ware- 
houses. 


TOMATOES — Unfavorable weather is 
about writing finis to the season’s opera- 
tions on canned tomatoes. Reports reach- 
ing the trade here from the Tri-States 
indicate that the season’s production will 
total just about half of last year’s out- 
put, and reports from the Midwest are 
taking on an increasingly pessimistic 
tinge. Jobbers are still extremely short 
on tomatoes, and the same shortage pre- 
vails at the retail level. Hence, buyers 
are definitely on the buying side of the 
market, with no overall relief in prospect 
until the 1946 canning season. A com- 
bination of high raw material costs and 
cannery labor shortage has cut substan- 
tially into the packs of tomato juice and 
products, canners say, and short deliv- 
eries will be the rule with many packers. 


BEANS—While canning is under way 
in the Tri-States, the outlook does not 
indicate heavy Fall production in that 
area. Some offerings of ‘standard cut 
beans are reported from up-State this 
week, but buyers are looking principally 
for fancies and extra standards, and the 
standards are being neglected at the 
moment. 


BEETS—A good inquiry for fancy 
whole and sliced beets is reported this 
week, but buying interest is lagging on 
diced and cut. Top grades are none too 
plentiful, canners report. 


cORN—On the basis of favorable pack 
reports, distributors are looking for in- 
creased corn deliveries this season. Job- 
bers have been pressing canners for 
early shipments, particularly on fancy 
wholegrain, but movement from the can- 
neries has been rather slow, due largely 
to absence of sufficient cannery labor. 


PEAS—Jobbers are looking for addi- 
tional offerings of fancy and extra 
standard peas from stocks released by 
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the Government, and it is evident that 
distributors have not yet fully covered 
anticipated requirements on peas. Con- 
tinued buying interest is reported like- 
wise in standards and even sub-stand- 
ards, and informed traders are of the 
belief that canners will clean out their 
offerings in the near future, notwith- 
standing the heavy pack this season. 


CALIFORNIA FRUITS—New pack peaches 
are appearing on retailers’ shelves in 
greater volume as the tempo of ship- 
ments from canning points increases. 
Late operations at the canneries brought 
pack totals up to a point greater than 
had been earlier anticipated, and buyers 
are looking for additional supplies. . . 
Interest at the moment is centering on 
pears, with pack prospects clouded by a 
continuing shortage of labor at both 
California and Northwestern canning 
centers. ... A good demand is reported 
currently for fruit cocktail. ... Buyers 
are looking for additional offerings of 
apricots on the basis of Governmental 
cutbacks, with most of the interest at 
the moment in choice and fancy... . 
Buyers also expect further allocations of 
Hawaiian pineapple, but the demand for 
this fruit continues to run well ahead of 
available supply. 


cITRUS— Buying interest in citrus 
products has ebbed as distributors study 
canners’ sales terms. In most instances, 
packers are not booking grapefruit sec- 


‘tions or blended grapefruit-orange seg- 


ments except in combination with juice, 
and at this writing it does not appear 
that the pack of segments will be suffi- 
cient to take care of trade demand. 


SALMON — Distributors are pressing 
their packers for early deliveries to take 
eare of the backlog of orders from the 
retail trade, but the situation is none too 
favorable with respect to prompt ship- 
ments. Meanwhile, pack reports from 
Alaska continue unfavorable, and it is 
evident that final pack totals will be 
substantially under those of the 1944 
canning season. 


SARDINES—The situation in Maine has 
shown no change for the better, but sup- 
ply prospects from California are defi- 
nitely promising, and buyers hope for 
substantially improved offerings from 
that source. 


TUNA—There is a good demand re- 
ported currently for all grades, with of- 
ferings of albacore sharply off. The 
trade is now centering its attention on 
Southern California, where pack pros- 
pects appear more favorable. 


GETS CANNER SALES POST 


Earl Newton, prominent in Florida 
citrus canning circles for many years, 
and for the past four years procurement 
specialist for the War Department, has 
been named assistant sales manager for 
Floridagold Citrus Corp., Lake Alfred, 
Fla., effective October 1. 
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CHICAGO MARKEY 


Packs About Over—Now Busy on L: seling 
—September Set Record for Wetne ;—A 
Bad Season — Tomatoes Disastrous —- 
Puree Than Juice—-Weather Hamper: Bean 
Pack—Bean Situation Greatly Improyed— 
Jobbers Want Fruits—Preserves Very carce 


By “Midwest” 


Chicago, Ill., October 5, 1945 


MIDWEST PACKS PRACTICALLY 
PLETED—The 1945 seasonal packs in the 
Midwest are just about over. There will 
be a little tail-end production on toma- 
toes and products in Ohio and Indiana, 
corn in Illinois along with beets and 
carrots in Wisconsin, but canners are 
ready to live like normal persons the few 
remaining days. Then the emphasis will 
swing to labeling and shipping. The 
early packs like peas were bountiful but 
late ones, such as tomatoes and fresh 
pack pickles, were disappointing. Sep- 
tember in almost all sections was just 
about the wettest ever. In some places 
it literally rained 25 out of the 30 days. 
Crops didn’t mature promptly or prop- 
erly. Quality was down, and, due inter- 
mittent production unit, costs were high, 
The only bright note was reduction of 
Government set-asides. In order to re- 
coup, upgrading continued especially on 
Indiana tomatoes. Perhaps it’s all work- 
ing out for the best as heavy packs of 
tomato products might have weakened 
the market to below ceiling prices. Now 
it looks as if all Midwest canned vege- 
tables with possible exception of certain 
types and grades beets will move 
through distribution channels and there 
will be only a negligible carry-over for 
1946 packs. 


TOMATOES—It has been a very disas- 
trous season all the way through. Rainy, 
cold weather followed by frosts last week 
in several major areas has all but 
stopped production lines. Quality was 
very poor as the tomatoes came in off the 
fields and have showed up that way in 
the finished product. Strictly fancy and 
fancy whole will be even scarcer this 
season than expected earlier. Not a can 
is offered from the Tri-States or the 
Ozarks. California is slow in ship) ing 
tomatoes even where assortments *un 
heavy to juice and puree. 


TOMATO PRODUCTS—Curiously eno’ 2h, 
more puree, especially in #10 is off ‘ed 
than juice. The earlier worry abo: a 
juice “flood” has subsided due to wea ‘er 
and pack developments. Further cur °nt 
distributor reports indicate juice e  e€- 
cially in popular 46 oz. tins is mo. ng 
fast at retail levels, due to price nd 
sales pushes. There may be some “e- 
sistance to poor quality juice but « en 
price cuts won’t cure that unless ~~ @ 
are drastic. Catsup is eagerly ta on 
whenever offered. Tomato paste f m 
California is still on the critical © +t. 
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Th e now is enough of advertised 
br: Js of tomato soup to go around. 


( SEN BEANS—Weather and shortage 
of . ckers has hampered the Wisconsin/ 
Mi igan bean pack. The trade is ask- 
ing asking, asking for whole green but 
no  hicago broker can offer encourage- 
me:.. The same is true on all grades of 
wa’ and faney cut green. Demand for 
standards is very limited but a few sales 
are inade. On extra standards interest 
is fair. The overall picture on beans is 
100°. improved over a year ago. Then 
standards were being bounced around 
res:ie at 10-25% less than cost. Now 
they move at canner’s ceiling. Evidently 
the heavy surplus has been cleaned up 
and the carryover of standards was not 
burdensome. Already Florida and other 
southern packers are soliciting SAP 
business for 30/60 day shipment. Since 
there is no real obligation, buyers are 
covering in most instances. 


FRUITS—Jobbers are eager for sup- 
plies of all shelf size fruits. Deliveries 
from the Coast come through in routine 
fashion but move so quickly to stores 
that wholesalers cannot build up any in- 
ventories. The shortest major item in 
town is pears. Not a can was carried 
over and the shipments that have come 
in may be counted on one hand. That 
situation should improve though with 
improved deliveries but high pent up de- 
mand will keep shelves pretty bare until 
1946 packs are delivered. A little pine- 
apple and pineapple juice shows up from 
time to time as distributors receive their 
regular allotments. Peaches and fruit 
cocktail will be the two most plentiful 
fruits relatively speaking. Although 
early for forecasts, best guessers feel 
both apples and apple-sauce will still be 
on short list due to limited pack. 


PRESERVES—This is really one scarce 
line! A few high priced jellies adorn 
shelves but generally speaking it’s a real 
search to locate pure jams or preserves. 
Sugar and labor are the twin headaches 
to manufacturers. The recent Govern- 
ment cancellations will not help very 
much either as sugar for that production 
was quota free. Cheaper items such as 
apnle butter, grape jam, marmalades, 
im tation jellies and preserves are not 


moving as fast as during the “scarce 
days” 60 days ago prior to V-J Day. 
They will move and clean out only with 
normal speed. 


CALIFORNIA MARKET 


Weather Warm and Dry—Fires Numerous 
—Dry Beans in Heavy Demand, Canners’ 
Sizes Especially Scarce—Some Brands of 
Fruits Will Be Missing—Large Pack of 
Cocktail—Better in the Light Syrup—To- 
matoes Coming Along Well—Peas Active— 
Sardine Pack Progressing—Tuna Pack Good 
—Some Salmon Arriving—West Coast Notes 


By “Berkeley” 


San Francisco, October 5, 1945 


WEATHER WARM—Warm weather has 
prevailed during the past week through- 
out northern and central California, and 
the harvesting of late crops has been 
speeded up. Humidity has dropped to a 
low point and while this has been splen- 
did for the drying of fruits and nuts it 
has created a serious fire hazard. Forest 
fires have been raging throughout the 
mountain areas and fires in the large 
cities around San Francisco Bay have 
resulted in serious losses. Were it not 
for the fact that the harvesting of 
grapes, tomatoes and beans is now at its 
peak rain would be welcome. 


DRY BEANS—Both offerings and ship- 
ments of California dry beans continue 
small, despite the fact that harvesting is 
making good progress, according to the 
Federal-State Market News Service. An 
urgent demand from canners and dis- 
tributors whose stocks have been reduced 
to unusually low levels is reported. How- 
ever, shippers are generally unwilling to 
make any important sales until larger 
receipts are had from growers and set- 
aside requirements are announced. In 
turn, most producers are waiting until 
beans are harvested and under cover be- 
fore selling. Field yields seem to be be- 
low earlier expectations, with beans run- 
ning to smaller sizes than usual in some 
important districts. Canners and deal- 
ers are especially anxious to make pur- 


chases of U. S. No. 1 Small White beans 
and offer the full ceiling price of $6.20 
rail, but most orders are going unplaced. 
Supplies of this variety promise to be 
the smallest in the past ten years, with 
the crop estimated at 524,000 bags, 
against a ten-year average of 805,000 
bags. Limas and Baby Limas are run- 
ning closer to normal production than 
are Small Whites. 


FRUITS—Some branded lines ‘of Cali- 
fornia canned fruits will not make an 
appearance this. season because of the 
fact that they cannot be packed with 
syrup of the density that has assisted to 
make them popular. Other featured 
brands are being brought out as usual 
but plainly labeled as to syrup density. 
One leading canner has packed no sec- 
conds this season and has taken the 
sugar that would normally have been 
used in these to better its pack of fea- 
tured brand fruit. Instead of packing 
this in the minimum degree of light 
syrup, as is being done by some, it is 
packing its featured brand in the maxi- 
mum density of syrup permissible. This 
plan is being followed in the canning of 
cling peaches, apricots, pears and fruit 
cocktail. 


COCKTAIL—A large pack of fruit cock- 
tail has been made again this year and 
a very considerable part of this has al- 
ready been sold. This item has steadily 
grown in demand in recent years and it 
is believed that there will be no falling 
off when all kinds of fruits again become 
plentiful. The lighter syrup content is 
not expected to be objected to in this 
item. In fact, this product seems to be 
more flavorful when a light syrup is 
employed. 


TOMATOES—Tomatoes are coming along 
in good shape, with weather conditions 
much to the liking of this crop. The 
harvest to date is within 30,000 tons of 
that of last year to a corresponding date, 
so that with a little good fortune the 
pack might equal that of 1944. As the 
season advances, worm damage is be- 
coming troublesome, but losses have not 
become excessive. The market is show- 
ing increased strength, with offers com- 
ing from large distributing centers that 
have been served by canners nearer at 
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hand in recent years. Some of these of- 
fers may be accepted if they run rather 
heavily to tomato products, especially 
juice. 

PEAS ACTIVE—The Coast canned pea 
market seems to be active, as far as 
fancy is concerned, with standards mov- 
ing where the higher grades are not to 
be had. Standards that just pass under 
the wire are not wanted at present, but 
may be in demand later in the season. 
Beans seem to be in about the same posi- 
tion, with a good call for fancies and 
with interest diminishing as quality goes 
down. The canning of beans is about 
at an end for the season in California. 


SARDINES—California sardines are in 
strong demand for both domestic use and 
export, and allotments will again be the 
rule with many canners. There are in- 
sistent demands for this fish for ship- 
ment to the Philippines and some are 
being picked up for this purpose at 10 
per cent over original cost. The packing 
is coming along in good shape and on 
September 22 had reached the 672,143 
case mark, against about 485,000 a year 
earlier. Since these figures were re- 
leased there has been a run of fish in the 
Monterey Bay and San Francisco dis- 
tricts that has broken records and 
swamped canneries and reduction plants. 
More than 9,000 tons of fish were landed 
in one night at Monterey and Moss 
Landing. At the season price of $22 a 
ton the catch netted fishermen about 
$200,000. A lack of sufficient cannery 
labor is a real drawback. 


TUNA—The pack of tuna in California 
for the year to August 31 amounted to 
2,260,531 cases, suggesting that 1945 
may prove a good year for the industry. 
The market is taking everything that is 
offered, with many buyers asking for 
a speeding up of deliveries. Yellowfin 
makes up the largest single item in the 
pack with 949,213 cases, mostly halves. 
Flaked and grated tuna account for 595,- 
954 cases, all halves with the exception 
of about 7,500 cases. Tonno style tuna 
has been a light pack to date, being 
confined to 16,198 cases packed at San 
Pedro. 


SALMON—Some salmon is commencing 
to move out of Seattle but not in the 
quantities desired by buyers. Stocks of 
this fish seem to have almost reached the 
vanishing point in all distributing cen- 
ters. The pack in Alaska is dragging 
along with 4,298,461 cases reported on 
September 22, or 600,000 cases less than 
a year earlier. 


WEST COAST NOTES 


CAMPBELL TO BUILD—The Campbell 
Soup Company has purchased 125 acres 
near Sacramento, Calif., and plans the 
erection of a plant which may represent 
an investment of as much as $4,000,000. 

ANOTHER NEW PLANT—The Beachnut 
Packing Co. has acquired 23 acres at 
San Jose, Calif., and will erect a plant 
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at an estimated cost of $800,000 for proc- 
essing strained foods and baby foods. 


MANAGERESS—Lorenzo Zerillo, head of 
the Riverbank Canning Co., Riverbank, 
Calif., specializing in tomato paste, an- 
nounces the appointment of Matilda 
Catenaccio as manager of company sales 
at the office maintained in New York. 


BIG SALES—The California Packing 
Corporation, San Francisco, Calif., re- 
ports sales of $52,129,760 for the first 
half of its fiscal year ended August 31. 
Of this, war contracts accounted for 
$19,922,095, or about 38 per cent. In- 
cluded in the total were sales of salmon 
of the subsidiary Alaska Packers Asso- 
ciation to the extent of $6,781,791, with 
Government buying amounting to more 
than 75 per cent. 


DEATH—Alexander Carl Petersen, as- 
sistant dried fruit manager of the Cali- 
fornia Packing Corporation, San Fran- 
cisco, Calif., passed away here Septem- 
ber 28. He is survived by his wife 
Hazel, and a son, Arlyn Car] Petersen. 


MERRITT GREENE, formerly with the 
War Production Board and later with 
the War Food Administration at Wash- 
ington, D. C., has joined the Clapp or- 
ganization at San Jose, Calif., where a 
baby food plant has been erected. 


M. A. CLEVENGER, executive vice-presi- 
dent of the Canners League of Califor- 
nia, San Francisco, is making a _ short 
business trip East. 


PRESTON MC KINNEY, JR., son of Pres- 
ton McKinney, for many years secretary 
of the Canners League of California, 
San Francisco, is out of the Army, with 
which he served for a time as instructor. 


GULF STATES MARKET 


Lightest Shrimp Pack in Years Indicated— 

Best Months Have Passed—A Comparison— 

Opening of Oyster Season Delayed, Awaiting 
Cooler Weather—Crab Catch Off 


By “Bayou” 


Mobile, Ala., October 5, 1945 


SHRIMP—The outlook for a normal 
shrimp pack this season is very slim as 
from present indications it is going to 
be one of the lightest packs in many 
years. Because the two months of heavy 
production and canning have gone, which 
are August and September, thus leaving 
the lean months of production to make 
up the shortage of the pack which al- 
though it is possible, it is hardly prob- 
able. 

Ordinarily about thirty per cent of the 
entire season’s pack is canned during the 
months of August and September, thus 
leaving the remaining 70 per cent for the 
balance of the season. 

This season up to September 22, 1945, 
there were 53,228 standard cases of 
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shrimp canned, whereas 179,643 stand- 
ard cases were canned during th» same 
period last season, and 208,344 standard 
cases during the same period the preyj- 
ous year. Which shows that less than 
one-third of the amount of shrimp has 
been canned this season that was canned 
last season. 


Shrimp production in this section last 
week was 4,454 barrels less than the 
previous week. The canneries received 
695 less barrels of shrimp the past week 
than the previous week. 


Louisiana produced 5,474 barrels of 
shrimp last week, Alabama 529 barrels, 
Biloxi, Mississippi, 2,037 barrels and 
Galveston, Texas, 292 barrels. Of this 
amount the Louisiana canneries received 
1,278 barrels; Alabama canneries 100 
barrels and the Biloxi canneries 469 
barrels. 


The canneries in Louisiana, Alabama, 
Mississippi, Texas and Georgia reported 
that 8,634 standard cases of shrimp were 
packed during the week ending Septem- 
ber 22, 1945, which is the biggest week 
that they have had so far this season. 


Shrimp production from the South 
Atlantic States during the week was as 
follows: 


FLORIDA—Fernandina, 37,700 pounds; 
Mayport, 25,500 pounds; St. Augustine, 
59,100 pounds. 


GEORGIA—Brunswick, 62,800 pounds; 
Darien and Valona, 44,700 pounds; St. 
Marys, 8,600 pounds; and Thunderbolt, 
89,300 pounds. 


SOUTH CAROLINA — Beaufort, 33,500 
pounds; and Georgetown, 21,400 pounds. 


NORTH CAROLINA — Beaufort, 21,400 
pounds; Moorehead City, 18,300 pounds; 
Southport, 63,700 pounds. 


OYSTERS—The oyster season opened in 
Alabama on October 1, which was post- 
poned this year from September 1 by the 
Alabama Seafood Commission on ac- 
count of hot weather. However, the 
weather was not any colder on October 1 
than it was on September 1, hence the 
oyster season will just have to mark- 
time until cold weather sets in. Because 
oyster consumers are guided more by the 
weather than they are by the calendar 
when it comes to eating oysters. N>ver- 
theless, oysters are selling fairly well 
considering the handicap of hot wex' ier. 

Louisiana produced 2,960 barre': of 
oysters last week, which is 142 ba: vels 
more than were produced the pre ous 
week. 


HARD CRABS—Louisiana produced 
150 pounds of hard crabs last week «nd 
Biloxi, Mississippi, 11,000 pounds, w ich 
is 41,657 pounds less than were prod ‘ed 
the previous week when Louisiana , "0- 
duced 239,007 pounds and Biloxi, 15 ‘00 
pounds. 


Crabs being a hot weather crustac:an 
are due to get scarce when cold wea‘ \cr 
sets in. 
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THE CONDITION OF CROPS 


BEANS 


BERRYVILLE, ARK., Sept. 26—Spring 
pack very light. Fall pack about 50 per 
cent of normal. The year’s pack will 
run 50 per cent. 


SPRINGDALE, ARK., Sept. 27—Green: 
Acreage light; yield good. Estimate pack 
at 75 per cent of 1944. 


ANDERSON, MO., Sept. 28—Snap: Fall 
crop not very good. Just getting started 
but it is so very wet that we cannot ex- 
pect much of a yield. Will not get over 
50 per cent of anticipated crop. 


ATLANTA, TEX., Sept. 28—Snap: Fall 
crop generally short on account of farm 
labor. Acreage planted looking good. 
Picking will start next week; expect 
good yield and quality. 


NEW HOLSTEIN, WIS., Oct. 1—Limas: 
Crop is only average with very late har- 
vest and consistent rain causing serious 
delay which will bring us into frost 
period. Have one week to ten days of 
canning left. Acreage is smaller than 
average because of labor shortage on 
farm to properly handle the growing of 
the crop. 


TOMATOES 


BERRYVILLE, ARK., Sept. 26—Pack about 
60 per cent of normal. Late pack might 
increase this slightly. 


GREEN FOREST, ARK., Sept. 28—Acreage 
actually planted this year was about 100 
per cent of normal. Yield is about 75 
per cent of our total expectations for the 
entire year. We probably will not reach 
the 100 per cent figure but if present 
wet weather abates, we may pack some 
more in October. 


SPRINGDALE, ARK., Sept. 27—Acreage 
80 per cent of 1944. Heavy green wrap 
sales. Estimated pack is 70 per cent of 
1944. 


RUTHERFORD, CALIF., Sept. 27—Have an 
excellent crop and expect a normal yield. 


EVANSVILLE, IND., Oct. 1—As far as 
yield is concerned, this season has proven 
that there are more tomatoes on the 


vines than ever, and the quality is also 
much better than in the past two or 
three years. The amount of acreage we 
were able to contract was somewhat lim- 
ited this year due to the fact that the 
majority of our growers have sons in the 
services and daughters away from home 
in defense plants, and therefore, haven’t 
the necessary help at home for growing 
any large amount. If conditions over the 
entire country are the same as ours, 
there is no doubt but what there will be 
less tomatoes packed this year than last; 
and even with reduced set-asides the out- 
look for civilian needs is worse than last 
year. 


GREENSBORO, MD., Oct. 1—Acreage 100 
per cent; 30 per cent normal yield. Sea- 
son ended. 


WESTMINSTER, MD., Sept. 29—Just fin- 
ishing up this year’s pack; 40 per cent 
of normal; quality poor; all due to 
weather conditions. 


ANDERSON, MO., Sept. 28—Our acreage 
was very small, about 60 per cent of 
1944. Crop only fairly good; will pack 
about 70 per cent of 1944. Season very 
wet now and about over. 


LEWISBURG, PA., Sept. 29—Crop 75 per 
cent this year. 


MT. UNION, PA., Oct. 3—Crop 50 per 
cent. 


OTHER ITEMS 


SPRINGDALE, ARK., Sept. 27—Spinach: 
Large acreage planted. Pack should 
start November 1. Have had ideal grow- 
ing conditions. 


ATLANTA, TEX., Sept. 28—Spinach: 
Just being planted. Weather favorable; 
expect good acreage. 


Turnip and Mustard Greens: All the 
acreage we want; looking good. 


RIPON, WIS., Sept. 28—Cucumbers: 
Crop is all in. Yielded 100 bushels per 
acre, which is about 20 bushels over nor- 
mal. Ran larger than usual because they 
grew faster than the farmers had time 
to pick. 


CIVILIAN SUPPLIES O: 
CANNED FOODS 


(Continued from page 12) 


Canned juices: Record civilian sup. 
plies and shipments of citrus and ‘omato 
juices; 1946 carry-over stocks wu). but 
not to undesirable levels. Other juices 
short. 


Complete monthly details of stocks, 
production, shipments to Government 
and to civilians are shown and analyzed 
in the periodic Canning Industry Report, 
Canned Fruits and Vegetables, Produc- 
tion and Wholesale Distribution, avail- 
able upon request to the Department of 
Commerce. 


Wholesale distributors’ stocks, includ- 
ing chain store warehouses and _ total 
packers’ stocks as of August 1, are given 
in the accompanying tables: 


FMC BUYS FOUNDRY 


Food Machinery Corporation has an- 
nounced that one of its subsidiaries has 
acquired the assets and business for- 
merly owned by Mechanical Foundries, 
Inc., at Vernon, California. 

The new subsidiary, to be known as 
Mechanical Foundries Company will pro- 
vide a West Coast facility for all divi- 
sions of Food Machinery Corporation. 
For some time it has been producing a 
complete range of castings for the Peer- 
less Pump division of the corporation. 

_ Fred C. Edmison, who for 25 years has 

been prominently identified with opera- 
tion of Mechanical Foundries, is presi- 
dent and general manager of the new 
subsidiary. 

Specializing in gray iron and bronze 
and brass castings, Mechanical Foun- 
dries during 1944 completed and deliv- 
ered to various clients approximately 
5,000,000 pounds of castings. 


MUNRO PROMOTED 


George W. Munroe, with Armour & 
Co. since 1916 and associated with the 
company’s canned foods operations since 
1928, has been named manager for the 
company’s canned foods sales depart- 
ment, succeeding the late Louis L. Bron- 
son. Mr. Bronson, who had managed the 
canned foods department since 19382, «ied 
earlier this month, after having /cen 
associated with the Armour organizi on 
for 43 years. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING 


THE Comieany Westminster, Md. 
HUSKERS—CUTTERS—TRIMMERS —CLEANERS 
SILKERS—WASHERS and GRINDERS 


EQUIPMENT 
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814 W. SUPERIOR ST. * CHICAGO 22, ILLINOI® 


THE CANNING TRADE 


October 8, 1° +5 


I 
I 
( 
( 


| 
: 
2 
: 


WANTED and FOR SALE 


y ere is many a firm who can readily use your unneeded 
equ) ment. It’s the opportunity for you to turn it into cash 
whi.: fulfilling the other fellow’s need. Or you may need equip- 
men. yourself, or want to buy or sell or rent a cannery, or 
nee: help, or a job. Whatever your needs, you will get good 
resu'ts from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
court initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, ete. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 

BONDED PORTABLE POWER BAG AND BOX STACK- 
ERS. Vibrating Screens for de-watering canning wastes, for 
sizing, grading, etc., $495.00. Truck Scales, 15 ton, 9 x 22 ft. 
platform, $440.00; 20 ton, 34 x 10 ft., $815.00; 30 ton, 34 x 10 
ft., $1040.00; 30 ton, 40 x 10 ft., $1490.00. More than 38% 
of Ohio canners have Bonded equipment. Immediate delivery. 
Write, phone or wire. Bonded Scale Co., 11 Bellview, Columbus 
7, Ohio, 

FOR SALE—B.C. S.S. Crusher with splashproof motor; No. 
5 and 10 B.C. Semi-automatic Corn and Pea Fillers; Rotary 
Blanchers; Ayars and M & §S Fillers; Olney Pea Washer; Kyler 
Labelers and Boxers; Electric Motors from 2 to 75 H.P.; S/J 
Copper Kettles; Gooseneck Elevators; High Pressure Pumps; 
Bean Snippers, all makes. Canning Machinery Exchange, Plain- 
view, (West) Texas. 


FOR SALE—Ventilators: Five 18” wind operated ball bear- 
ing: Cans: 4,375 5 gal. square with 603 opening; Cases: 3,757 
wir ound veneer for % gal. cans each. Charles G. Summers, 
Jr.. ‘ne., New Freedom, Pa. 


} 1\R SALE—3 Boutell Triumph Double Apple Peeling Units; 
2 » xetieally new Food Machinery Improved Automatic Bean 
Sni vers with storage hoppers; 6 Chisholm Ryder Bean Graders, 
dro. 1, 2 and 3 sieve beans. Southern Packing Co., Inc., Foot 
of ll St., Baltimore 31, Md. 


} .ADY FOR SHIPMENT—Horix-Haller 14- and 18-spout 
Fil »s for Juices; Ermold 6 wide Automatic Labeler; Liquid 
O« J and World Rotary Automatic Labelers; Ermold, World 
Im oved, Liquid National and 2 Oslund Semi-Automatic 
La iers; Kiefer Rotary and Heil 20th Century Bottle Rinsers; 
Bo: ‘ec Washers all capacities 12 bpm up; 8 used Copper Stain- 
less Steel Jacketed Kettles; 5 Stainless Steel and Glass Lined 
Tans up to 300 gallon capacity. All this can be inspected and 
shi; ed in 24 hours. Charles S. Jacobowitz Co., 3080 Main St., 
Buf lo 14, N. Y. Telephone: Amherst 2100. 


F (R SALE—375 feet only 15” wide Conveyor with stands, 
cur’ s. Priced to sell. Adv. 4573, The Canning Trade. — 
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FOR IMMEDIATE DELIVERY—2 guaranteed 100 gallon 
Stainless Steel Kettles with Stainless Outer Jacket, two-thirds 
jacketed, tested to 90 pound working pressure, complete with 
stand, bronze quick-opening gate valve and approved safety 
valve. Can be shipped today. Adv. 4572, The Canning Trade. 


FOR SALE—3 Hexro Pea Cleaners, complete with two sets 
of sieves for Alaskas and Sweets. All in first class condition. 
Fuhremann Canning Co., Appleton, Wis. 


FOR SALE—1 Caser 303 x 407; 1 Caser 303 x 509; 1 No. 2% 
Can Caser; 1 Label Cutter; 2 Pea Recleaners; 1 Bottle Con- 
veyor; 1 twelve spout Jelly Filler; 1 inch Stencil Cutter. L. B. 
Talcott, Phoenix, N. Y. 


LIQUIDATING HUGE STOCK OF CHEMICAL, Food and 
Process Equipment. FMC gigantic building confiscated to make 
way for model housing. Forced to move tons of equipment. Will 
cut prices drastically to save terrific removal expenses. Kettles, 
Tanks, Mixers, Mills, Pulverizers, Grinders, Presses, Stills, 
Evaporators, Filters, Dryers, Fillers, Labelers, Packing and 
Handling Equipment. Send us your inquiry or ask for complete 
detailed inventory list. First Machinery Corp., 819-837 E. 9th 
St., New York 9, N. Y. 


FOR SALE—Link Belt Merry-Go-Round Peeling Table, pur- 
chased new 1943. Can accommodate 150 peelers. Can be seen 
in operation at Defiance, Ohio. Lutz Canning Co., Shelbyville, 
Ind. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4565, The Canning Trade. 


WANTED — FACTORIES 


WANTED—Rental of Canning Plant during off season, for 
packing food product. Must be equipped with Retorts, Label 
Machine, ete. Give details. Entire matter in confidence. Adv. 
4579, The Canning Trade. 


MISCELLANEOUS 


FOR SALE—Barrels. 225 new 50-52 gallon, paraffined, fir 
Barrels with 5 inch bungs in heads. Salter Canning Co., North 
Rose, N. Y. 


FOR SALE—Juices: Montmorency Cherry Juice, Red Cur- 
rant Juice, Red Raspberry Juice, Elderberry Juice. Frozen 
Elderberries, Peaches, Apricots, and Apples. Strawberry Puree 
for distillers’ use, and Blackberries packed in SO2. Tenser & 
Phipps, 308 Commonwealth Bldg., Pittsburgh 22, Pa. 


WANTED—Pepper Hulls in puree, both red and green, 
straight pack. Also Lima Beans in brine, or frozen. Tenser & 
Phipps, 308 Commonwealth Bldg., Pittsburgh 22, Pa. 


HELP WANTED 


WANTED—Plant Superintendent to be in complete charge of 
factory operation of large canning plant located in the City of 
Baltimore. Must have experience in supervising all phases of 
canned food production, including personnel supervision. In 
addition to experience in the canning of Spinach, Stringless 
Beans, Peas, Corn, Tomatoes, Beets, Carrots and the general 
line of vegetables, knowledge of manufacturing tomato products 
and other specialties is desirable. Food technology education 
helpful. Old established firm, excellent opportunity for the 
right man. Good salary for a good man. Write, furnishing 
complete statement of your knowledge and experience in the 
canning of foods up to date, reference, age and when services 
are available. Adv. 4574, The Canning Trade. 
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WANTED—Assistant General Manager for a mid-west food 
canning plant specializing in condensed soups, catsup and chili 
con carne, doing a business of approximately one million dollars 
a year, and with a plant and equipment large enough to do twice 
that. Applicant must have had experience in a food canning 
replying, give all necessary details with regard to age and 
plant, both in its production department and its sales depart- 
ment. If such a man proves satisfactory, he will succeed, within 
two or three years, to the position of General Manager. When 
experience. Adv. 4575, The Canning Trade. 


WANTED—Assistant Plant Superintendent. Must have ex- 
perience in metal working, stamping, can manufacture and in 
producing blanking and forming dies. Should also understand 
operation of punch presses, conveying equipment and other ma- 
chinery used for manufacturing metal ciosures, cans and boxes. 
Good salary and excellent opportunity for the right man. Loca- 
tion town of approximately 18,000 population, 50 miles from 
Pittsburgh. Give details, experience, etc. If qualifications ap- 
peal to us interview will be arranged at our expense. Adv. 
4580, The Canning Trade. 


WANTED—Plant Foreman to assume complete charge of 
extensive canning operation, preserving and sundry operations. 
Lozated in the Southwest. Good salary and percentage deal in 
addition. Adv. 4576, The Canning Trade. 


WANTED—Plant Superintendent to be in complete charge 
of factory operation of plant located in Tennessee. Must have 
experience in supervising all phases of canned food production, 
including personnel supervision. Experience in canning toma- 
toes, tomato products, beans, field peas, turnip greens, spinach, 
potatoes, and preserves essential. This is an excellent oppor- 
tunity for the right man. Adv. 4578, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—As Manager. 
packing sea foods, fruits, and vegetables. 
concern 12 years. Gulf Coast preferred. 
Adv. 4577, The Canning Trade. 


25 years experience 
With my present 
Best of references. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


FORESIGHT? 


The curate of a large and fashionable church was endeavor- 
ing to teach the significance of white to a Sunday school ciass, 

“Why,” said he, “does a bride invariably desire to be clothed 
in white at her marriage?” 

As no one answered, he explained: “White,” said he, “stands 
for joy, and the wedding-day is the most joyous occasion of a 
woman’s life.” 

A small boy queried, ‘Why do the men all wear black?” 


VERY EFFECTIVE 
An old codger fell for a Fountain of Youth scheme. He was 
instructed to take six pills—one each day. Instead he took all 
six pills at once. 
The next morning his family had difficulty in awakening him. 
Finally he did partly awaken, and said, “I’ll get up, but I won’t 
go to school.” 


SAFETY FIRST 

An Irish hodecarrier was carrying mortar to the top of a 
skyscraper which was being built. One day he went up and 
couldn’t find his way down. The boss missed him and called up 
to him: 

“Pat,” he said, “why don’t you come down?” 

“T don’t know the way,” replied Pat. 

“Why, come down the way you went up.” 

“Faith and I’ll not,” said Pat; “sure I came up head first.” 


SHE AIMS TO PLEASE 
Frimpson, the researcher, was talking to a fellow boarder. 
“You know, I love to explore the dark depths of the mysterious, 
to delve into the regions of the unknown, to fathom the 
unfathomable, as it were, and to—” 
“May I help you to some of this hash?” interrupted the 
landlady. 


SAVE THE SHIP 
Marjorie (to young man recently introduced): “You're a 
musician, aren’t you? Well, come with us on our canoeing trip 
tomorrow and bring your instrument.” 
Young Man: “Thanks, but I’m warning you—I play the pipe 
organ.” 


EYES OPEN’ 

John, aged 6, was told that he had to go to the hospita' to 
have his tonsils removed, and his mother was bolstering up his 
morale. “I’ll be brave and do just what you tell me, mother 
he promised, “but I betcha one thing, they don’t palm of 
crying baby on me, like they did on you when you were in * 
hospital.” 


POOR JOE 
Two Osage Indians took on so much firewater they wo nd 
up in the hospital. 
“How do you feel now?” a pretty nurse asked the first Inc an 
the next morning. 
“Me all right,” said Indian No. 1. 
he blind. 
sit on bed and Joe he no can see ’em. Joe his eyes very Ss) 


“But Joe very sick. ‘oe 
Last night five turkey buzzards with big plug © ‘ts 


” 


CURIOSITY KILLED A CAT 


He: “May I see more of you?” 
She: “What vulgar curiosity.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


ACENTS for Machinery Mfrs. 
Ber!:, Chapman Company, Berlin, Wis. 
Chis! olm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Ff. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit 
Ayars Machine Co., Salem, N. J. 
B-rlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A K. Robins & Co., Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, 
BUCKETS, PAILS AND PANS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CARTON SEALERS. 
ABC Packaging Machine Co., Quincy, Ill. 
CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 
CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. &. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Seott Co., Baltimore, Md. 
CLOCKS, Process Time. 
Ayors Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Foo! Machinery Corporation, Hoopeston, Ill. 
A. §. Robins & Co., Inc., Baltimore, Md. 
‘OILS, Cooking. 
Ber.» Chapman Company, Berlin, Wis. 
1olm-Ryder Co., Niagara Falls, N. Y. 
Fo: ! Machinery Corporation, Hoopeston, III. 
He: ‘ton Copper & Brass Works, Hamilton, Ohio 
F. Langsenkamp Co., Indianapolis, Ind. 
A Robins & Co., Inc., Baltimore, Md. 
CONVEYORS AND CARRIERS. 
Be: : Chapman Company, Berlin, Wis. 
Chi-.olm-Ryder Co., Niagara Falls, N. Y. 
Is 4 Equipment Corp., New York City 
Fo: | Machinery Corporation, Hoopeston, III. 
La | sorte Mat & Mfg. Co., La Porte, Ind. 
ce: nan & Lorenzer, Inc., Chicago, Ill. 
Robins & Co., Inc., Baltimore, Md. 
© ONVEYOR BELTS, Cloth, Rubber, Wire. 
Be: . Chapman Company, Berlin, Wis. 
Ch. \olm-Ryder Co., Niagara Falls, N. Y. 
Is] Equipment New York City 
Le rte Mat & Mfg. Co., La Porte, Ind. 
A Robins & Co., Inc., Baltimore, Md. 
\NVEYORS, Hydraulic. 
Be: a Chapman Company, Berlin, Wis. 
Chi holm-Ryder Co., Niagara Falls, N. Y. 
© -OKERS, Continuous, Agitating. 
Ay: s Machine Co., Salem, N. J. 
Ber ) Chapman Company, Berlin, Wis. 
Chi: olm-Ryder Co., Niagara Falls, N. Y. 
’* Machinery Corporation, Hoopeston, III. 
Han. !ton Copper & Brass Works, Hamilton, Ohio 
Robins & Co., Inc., Baltimore, Md. 


=. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co , Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Carton. 
ABC Packaging Machine Co., Quincy, IIl. 
KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
KETTLES, Process, Retorts. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT DISPENSERS. 
Scientific Tablet Company, St. Louis, Mo. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 

Sinclair-Scott Co., Baltimore, Md. 4 
SYRUPS AND BRINERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
; Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hooveston, III. 
A. K. Robins & Co., Inc., Baltimore Md. 


CAN MAKERS’ MACHINERY 


Cameron Can Mchy. Co., Chicago, Il. 
General Machinery Corp., H ton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

A. K. Robins & Co., Inc., Baltimore, Md. 
CORN CUTTERS. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 

The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral Ohio. 
Sinclair-Scott Cc., Baltimore, Md. 
The United Co., Westminster, Md. 
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CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


AX. Robins & Co., Inc., Baltimore, Md. 
S:nclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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STRING BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore; Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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WHERE TO BUY — Continued 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, 1!) 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Jersey Package Co., Bridgeton, N. J. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York City. 
Can Manufacturers Institute, Inc., New York. 
Continental Can Co., New York Ci 
Crown Can Co., Baltimore, Md. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago. 
Food Industries Federation, Chicago 26, Ill “ 


Universal Underwriters, Kansas City 6, Mo. 


LABELS 


Gamse Litho. Co., Baltimore, Md. 

R. J. Kittridge & Co., Chicago, II. 

Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 


LABORATORIES, for Analysis of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


F. H. Langsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALES CONSULTANTS. 
Bob White, Chicago 11, IIl. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
Washburn-Wilson Seed Co., Moscow, Idaho. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Co., Vincentown, N. J. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 
Northrup, King & Co., Minneapolis, Minn. 
U. S. Rubber Co., New York City. 
SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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ROBINS EQUIPMENT 


for Every Canning Need 


The House of ROBINS 
offers a great line of 
Canning Machinery and 
Supplies designed and 
built to give the great- 
est practical service 
and efficiency for pack- 
ers of fruits and veg- 
etables. Prompt ship- 
ment and immediate at- 
tention to your require- 
ments have enabled us 
to build our business 
solidly on the confi- 
dence of canners every- 
where. No matter where you are, we can serve you. 


The Double **S’” W. G. Corn .. . 


CLEANER WASHER 


Three machines in one-doing a better 
job than you ever dreamed could be 


done 
ROBINS IMPROVED STRINGLESS 

BEAN CUTTER 
Equipped with automatic feed 
hopper. Large capacity. Specially 
constructed hopper permits cutting 
exceptionally large quantity. 
Beans pass under cutting head in 
loose form and not in bunches. 
Standard head cuts 1” pieces. 
Special heads to order. 


Let us tell you about it 


THE SINCLAIR-SCOTT COMPANY 
BALTIMORE, MARYLAND 


ROBINS GRADING TABLE 


Equipped with an apron of con- 
tinuous metal slats 30 inches wide, 
overall length 7 feet. Capacity up 
to 10 tons per hour. 


ROBINS PERFORATED 
CRATES 
Made of heavy steel plates 
to give maximum service. 
This style prevents damage 
to small cans. Welded 
construction; few repairs 
needed. Welded heavy 
top and bottom rings. . . 
no “bulging out” at bot- 
tom when loaded. 


ROBINS ROLLER INSPECTION 
TABLE 


All metal, welded construction; 
equipped with ball bearing steel 
rollers—furnished for belt drive. 


A-K- OBINS & COMPANY, Inc. 
BALTIMORE, MD., U.S. A. 


MANUFACTURERS OF CANNING EQUIPMENT 


THE CANNING TRADE October 8, 1945 
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Your customers will appreciate 
Woodruff’s Tomato seed. Most 


varieties are available, either 


certified or uncertified. From 


our own growing, we usually 
have stocks of the majority of 
the scarce, pink-fruited vari- 
eties. Moreover, if you are look- 
ing for the small pickling vari- 
eties, we have them also... all 


from the best selected stocks. 


ALSOAT: ATLANTA — DALLAS — SACRAMENTO — TOLEDO 
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